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Hello,

As the sun shines upon us with all its generosity, we salute our readers with
our summer issue that we worked on with the same joy of life. While those
who are taking a vacation let off a year’s worth of stress, others who remain at
the city are imbued in the summer’s one of a kind positive energy. Everybody
gathers strength and prepares for the coming working season to commence
new projects. We are no different; in the coming months we will be going on

with our activities ceaselessly and passionately.

IKMIB will be partaking in Cosmoprof Asia trade show at China-Hong
Kong for the seventh time on November 15-17 as a national association.
While cementing the world wide recognition of Turkish cosmetics industry
abroad, we will also be hosting a large scale event in our own country. We will
be welcoming representatives of target foreign markets and suitable potential
buyers at the Cosmetics and Household Cleaning and Care Products Buying
Board which will be held on October 11-14 in Istanbul where companies
will have the opportunity to have bilateral negotiations with their potential
partners. We hope this two days event will be fruitful and beneficial for the

whole industry.

As for what you will read in this issue of our magazine... First, let us remind
you that, our relationship with the sun is not that harmless. Therefore we invite
you to read our detailed SPF file and take the necessary precautions before
leveling with the sun. In the following pages you will be also reading about self
care rituals that you can try at home, makeup trends of the AW 2017/18 and

exclusive interviews. We hope you will enjoy them.

................................................................................ . <<.>>
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Merhaba,

Gines giinlerimizi en cémert haliyle aydinlatirken sizleri, aym1 canlihikla
ele aldigimiz yaz sayimizla selamliyoruz. Tatildekiler yilin stresini atarken,
sehirde kalanlarin da yaz mevsiminin kendine has pozitif enerjisiyle yizii
gliyor. Yeni ¢aligma sezonu igin herkes desarj oluyor, gii¢ topluyor, yeni
projelere merhaba demeye hazirlaniyor. Biz de dyle; sonbahar icin epey
hazirlikliyrz. Oniimiizdeki aylarda etkinliklerimize ara vermeden, biiyiik

bir heyecanla devam ediyor olacagiz.

15-17 Kasim tarihleri arasinda Cin Halk Cumhurriyeti-Hong Kong’ta
diizenlenen Cosmoprof Asia Fuarrna IKMIB olarak bu sene yedinci kez
milli katihm gosterecegiz. Tirk kozmetik sektoriintin dinya ¢apindaki
tanunurhigini pekistirirken; kendi tilkemizde de biiyiik capl bir etkinlige imza
atacagiz. 11-14 Ekim tarihlerinde Istanbul'da gerceklesecek olan Kozmetik
ve Ev Temizlik ve Bakim Uriinleri Alim Heyeti'nde, yurt disindaki hedef
iilkeleri ve uygun potansiyel alicilari agirlayacagiz. Iki giinliik bu 6nemli
organizasyon boyunca gergeklesecek ikili goriigmelerin verimli olmasini ve

sektore fayda saglamasini temenni ediyoruz.

Dergide sizleri hangi konularin bekledigine gelirsek. .. Oncelikle hatirlatalim:
Bize enerji verdiginden, bizleri giillimsettiginden bahsetsek de, glinesle olan
iligkimiz masum degil. Bunun i¢in sizleri, onunla fazla samimi olmadan,
gerekli onlemi almaniz i¢in detaylica hazirladigimiz SPF dosyamiza
davet ediyoruz. Diger taraftan evde uygulayabileceginiz bakim ritielleri,
ontimiizdeki Sonbahar/Kis sezonunun makyaj trendleri ve 6zel roportajlar

da igeride sizi bekliyor. Keyifli okumalar.
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MESUT KOMURCU .
VISIONARY PRODUCTION

HAVING RECEIVED THE IKMIB AWARD IN THE WET-WIPES CATEGORY ARSAN
CHEMICAL LENDS IMPETUS TO THE SECTOR WITH A DISCIPLINED AND HUMAN-
ORIENTED APPROACH. ARSAN CHEMICAL'S BOARD MEMBER AND FOREIGN TRADE
DIRECTOR MESUT KOMURCU TELLS US THEIR SUCCESS STORY.

questions sude orhan photography arsan kimya archives

8

"WE_ARE MAKING

You set off in 1999 with the mission of
buffing up Turkish chemical industry in
the global market. Can you tell us about
how the company was established?

Established by Ahmet Kémiircii in 1999, Arsan
Chemical is a successful company with a trade
history of nearly 20 years. Kémiircii’s experience
in the sector dates back to 1980 and it is only
natural that his experience has played an impor-
tant role in our company’s increasing success. For
the time being Arsan Chemical’s area of exper-
tise includes fast moving consumer products like
hygienic wet wipes, personal care and home care
products. With a production volume of more
than 90 million packs a year, Arsan Chemical is
one of the leaders of the sector in Turkey in wet
wipes category. We implement the highest pro-
duction standards of the leading global compa-
nies with a staff of experts at our new production
facilities in Gaziantep which we moved in 2015.
Located on an area of 12.800 square meters the
new production facilities are equipped with state
of the art technology. Our product range feature
more than 200 products under Ultra Compact,

Happy Fresh and Private Label brands.

What were the shortcomings in the sector
that you thought you could make up for
and how successful have you been so far?

Wet wipes are personal care products that should
be produced in hygienic conditions, otherwise they
may cause serious harm to human health. Espe-
cially those that play an important role in the per-
sonal care of babies up to three years of age should
be of utmost quality in terms of raw materials and
production conditions. We are making business
against the unfair competitive practices of many so
called ‘under the counter’ companies. Although
some consumers prefer cheaper products without
knowing anything about the circumstances they
are produced in, such products pose a great danger
to public health. By contrast, Arsan Chemical has
established the notion of quality in wet wipes pro-
duction. The quality of Arsan Chemical’s wet
wipes production is recognized by the whole in-
dustry. Today we own one of the most technolo-
gies advanced machine park in Turkey. All the raw
materials we opt for meet international microbio-

"'BEAUTY EXPERT,
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logical, chemical and physical standards, they don’t
contain components that are known to be harmful
to human health and they are of the highest hy-
gienic standards. In other words we combine state
of the art technology with best quality raw materi-
als to develop products that shape the sector.

Do you think there are areas you dominate
in the market?

In the past, when production was more labor-inten-
sive, Turkish chemical industry had an advantage
since labor was cheap. However the world has
shifted to a more technology-intensive production
understanding and chemical industry has become a
more technology/capital intensive sector where
large scale multinational companies that invest in
technology dominate the market. A new competi-
tive environment triggered by technological devel-
opments, changing business processes and prices
force companies to be alert all the time and look for
new profit opportunities. On the other hand profit
margins shrink and competition becomes harder
with fixed prices. With little options in terms of
pricing, companies are obliged to bring ‘cost com-

&> Tiirkiye kimya endiistrisini global
arenada parlatmak amaciyla 1999 yilinda yola
ciktiniz. Kurulug hikayenizi merak ediyoruz.

Ahmet Kgmircti tarafindan 1999 yiinda kurulan Arsan
Kimya, 20 yila yakin bir ticari gecmise sahip ve basar
ivmesini stirekli yikseltiyor. Ahmet Bey'in sektdrdeki
ticari tecribesi 1980 yilina degin uzaniyor. Elbette bu
tecriibenin firmamizin ticari hayatta yakalamis oldugu
basart ivmesinde biiyik pay! var. Bugiin Arsan Kimyanin
uzmanlik alani hijyenik 1slak mendil, kisisel bakim ve
ev bakim Grtinlerini iceren hizli tiketim Griinlerinden
olusuyor. Islak mendil grubunda yillk 90 milyon paketi

B " vizvonicr Urcriv S

asan dretim hacmiyle Trkiyenin lider retilcilerinden
biriyiz. Ultra Compact, Happy Fresh ve Private Label
marka Gretimlerimizle, 200U askin genis bir Uriin
yelpazesiyle sektorde hizmet ediyoruz.

Kozmetik endiistrisinde  kapatabileceginizi
diiiindiigiiniiz eksiklikler nelerdi ve ne kadarim
gerceklestirdiginizi diisiiniiyorsunuz?

Uzellikle sifir-ii yas arasi bebek ve cocuklarin kigisel
bakiminda biiytk yer tutan islak mendillerde kullanilan
ham madde ve Gretim kosullaninin kalitesinin en st
dizeyde tutulmasi gerekiyor. Tuketicinin biraz daha
ucuz olsun diye hangi kosullarda Gretildigini bilmeden

satin aldi§i Urtinler halkin sagligina tehdit unsuru
olusturuyor. Buna kargin Arsan Kimya, 1slak mendil
sektdrine kalite kavramini getirmis bir firma. Bugiin
Turkiyenin - teknoloji bakimindan en  Gistin ~ dretim
parkuruna sahip firmalardan biriyiz. Segtigimiz tim ham
maddeler mikrobiyolojik, kimyasal ve fiziksel olarak
uluslararas! standartlara uygun, insan sagldr acisindan
zararlilgr bilinen bilesenler icermiyor ve yiksek hijyen
standartlarinda. Yani en Ust diizey teknoloji ve en kaliteli
ham maddeleri harmanlayarak gelistirdigimiz Uriinlerle
sektdre yon veriyoruz.

Domine ettiginizi diisiindiigiiniiz alanlar var m?

Tedark zinciri yaklagimyla lojistik master planimizi
belirledik ve Gretim alanimizi 2015 yilinda Gaziantepe
tasidik. Gerek ham madde tedarikcilerimize gerek hedef
pazarlanmiz olan Orta Dogu ve Tark Cumhuriyetlerine
yakinli sebebiyle lojistik avantaji sadladik. Teknolojiye
yaptigimiz yatinm daha kaliteli Grind daha uygun
maliyetlere tretmemize imkan sagladi. Diger taraftan
konsept ve icerik olarak da rakiplerimizden farklilastik.
Sektore sundugumuz farkli konsept drinlerle sektorde
trend yaratiyoruz. Amacimiz diinya devleriyle rekabet
eden yenilikleri ve driin cesitliligiyle takip edilen bir
marka olmak. Bu amacla olugturdugumuz yenilikci
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petition’ to the table. As Arsan Chemical we set off
by eliminating all elements that may cause wastage
in our operations as the most rational way of re-
ducing production costs. We devised our logistics
master plan from a supply chain perspective and
moved our production facilities to Gaziantep in
2015.This gave us a logistic advantage since we are
now closer to our raw material suppliers as well as
our target markets in the Middle East and Turkic
Republics. On average four to 20 percent of a
product’s price is made up of logistics costs. Thanks
to the proximity of our new production facilities to
our suppliers and target markets we have been able
to gain a serious cost advantage. The investment
we made in technology has enabled us to produce
better quality products at better costs. On the oth-
er hand we have differentiated our products from
those of our competitors in terms of concept and
contents. We are acting as a trendsetter in the sec-
tor with various concept products we launch. Our
ultimate aim is to become a popular brand that can
compete with global giants in terms of product di-
versity and innovation and the innovative and
creative strategies we develop to achieve this have
been to our advantage in the competition.

Now let's forget all of the above for 15
seconds and go back to your office. What
do you do there?

We are servicing 73 countries in five continents
with a wide logistics network and market accessi-
bility. Eight or nine hours workdays are not
enough to talk to or negotiate with people from
diverse cultures. We begin with Far East where the
sun rises the earliest and close the day with Amer-
ica when the sun sets the latest. The experience I
gain from working with people of diverse opinions,
skills, experiences and histories is a great source of
motivation and keeps my energy level high.

One of the main objectives of your com-
pany is to provide the sector with low cost
and high quality chemicals. How do you do
that?

Chemical industry depends on imports. 70 percent
of the raw materials have to be imported while

only 30 percent is locally produced. Possible fluc-
tuations in foreign exchange rates constitute a risk
factor in terms of our production costs. The fact
that exchange rates have been quite stable for some
time is an advantage. On the other hand raw mate-
rial supplier preferences and their management is
an important element in maintaining our com-
petitive advantage in supply chain management.
We work with the world’s best suppliers in order to
be able to provide healthier and quality products to
consumers. We develop long-term strategic alli-
ances with our suppliers. We include them into our
product development processes to benefit from
their experiences and to have them contribute in
our innovative efforts. Such strategic alliances help
us to constantly improve our product quality.

What is the most delicate raw material in
production?

I believe it is fragrance. Fragrance is the most im-
portant means of creating an emotional bond with
the end consumer insomuch that not only prod-
ucts but also corporate companies try to differenti-
ate themselves by developing corporate fragrances
to forge an emotional bond with their customers.
The right fragrance is one of the most important
criteria for a wet wipe to stick to the mind of the
consumer. We develop our regional products with
different fragrance attitudes that are relevant for
different cultures. In addition to regional criteria,
how the fragrance changes the product is also very
important; after all, our products have direct con-
tact with the skin. We prefer fragrances that meet
IFRA standards in all our products. We also con-
duct short and long term stability tests to measure
the compatibility of the fragrance with the prod-
uct. Some of the raw materials in some fragrances
may have an impact on the color and the smell of
the product in time. Especially when choosing va-
nilla, strawberry, coconut, coffee and caramel notes
the appeal of the fragrance should not be the only
determinant since these notes may perform poorly
on long term stability tests.

You have long established relationships
with many prominent companies in the

sector. What is the formula of forging
good relationships and maintaining them?
Today, even concepts like B2B and B2C in brand
communication are giving way to new strategies
like 'human to human'. In other words, being hu-
man oriented is on the rise, which is in fact a
strategy we have been employing for many years.
Approaching people within the framework of hu-
man values and communicating with them from a
respectful, loving and empathetic standpoint is
the best was of adding zest to our lives. I believe
one of the main reasons behind our success in the
sector is our human oriented communication
strategy with our partners.

You have been a quite active exporter too
and export to many countries including
Russia, Georgia, Morocco, Saudi Arabia,
Iraq and Turqic Republics. Which country
is the easiest to operate in? Which one is
your greatest importer?

Approximately 40 percent of our exports go to
Middle East and Africa, 40 percent go to Asia
and 20 percent go to Europe and America. Glob-
al recession and the developments in the Middle
East force us to look for other options. While the
markets in which we have a strong position begin
to shrink we maintain our growth by entering in
new ones. Our exports to Far East showed a sig-
nificant increase in 2016. In addition we are also
conducting market research in Eastern Europe
and America as our prospect targets.

Are you ambitious in terms of exporting
to the US?

Although USA is the world’s largest chemical
products exporter, it is also the second largest im-
porter in chemical products foreign trade thanks
to its imports that worth about one and a half
times of its exports. When we take a closer look at
the world’s wet wipes consumption figures, 25
percent of the total sales which is expected to
reach 13.5 billion in 2018 will be made in North
America. Within this framework, because of the
intensity of demand, USA is one of our largest
target markets. Taking into account the different

"IF. YOU SET

market dynamics, purchase structures and busi-
ness conduct in different states, it is advisable to
develop different approaches for different states
rather that tackling the US market as a whole. At
the moment we are conducting market researches.
In addition, when we take a look at global online
sales, USA is the second country in the world with
a sales volume of 340 billion dollars and the mar-
ket expands very rapidly. Amazon alone enjoys a
sales volume of 79.2 billion. In order to seize the
opportunity we made our first sales in the US in
June through a distributor company Ultracom-
pactUSA and our products will be available to the
US consumers at amazon.com platform.

You received the iKMIB export award in
wet wipes category. And you came the
second in export rankings... What would
you like to say about that?

Our chairman of the board Mr. Kémiirci has a
nice saying: “There is a thin line between dream-
ing and being a dreamer.” We dream of tangible,
discernable dreams that can be realized. If you set

your targets and work hard with passion and hon-
esty, and more importantly with faith and pa-
tience, success comes by itself. This is why we are
greatly honored by the IKMIB’s second runner
up award. We set ourselves new targets thanks to
the motivation and happiness this award have
given us. We will be working harder to be the
best.

Talking about exports, can we say that
you travel a lot? Where did you go on
your latest trip?

I have been to more than 70 countries so far and
my last trip was to Dubai. Every trip has in-
spired me to come up with brand new ideas.
You see things you normally don't see very often
in your daily life. Things that are very ordinary
for a particular culture can be very extraordi-
nary for you. Such instances contribute to your
creativity. A different city, different people
means a brand new field of observation. Such
observations have been quite helpful especially
when developing new products.

'BEAUTY EXPERT,

What kind of routine do you set for your
personal care amidst such a busy sched-
ule?

I exercise regularly and I am interested in Muay
Thai lately. This exercise not only burns a lot of
calories and relieves stress but also I feel very fit in

terms of both mind and body.

Is there any aspect in business life that
was once challenging for you but not any-
more?

As an executive I have to plan and coordinate a
lot of different things within the day. In time I
realized that the most important thing is to be
able to manage yourself. In order to be able to
improve oneself, one has to gain experience in
hard and disciplined work, being aware of the en-
vironment and taking responsibilities. You realize
your strengths and weaknesses in time. I believe
by trying to improve my strengths and making
use of the lessons I learned from negative experi-
ences | am now able to make decisions more ra-

tionally.™

ve yaratici stratejiler bizi rekabette on plana gikariyor.
Simdi bu alanlardan siynlip 15 saniyeligine
ofisinize donelim. Calisma alanimzda nasil
vakit geciriyorsunuz?

Bes kitada 73 Ulkeye, genis bir pazar erisim ve lojistik
agl ile global piyasaya hizmet sunuyoruz. Farkl
kulturlerden insanlarla gorismelerle gecen atmosferde
yasanilan bir gin sekiz-dokuz saate sigmiyor. Degisik
gorlsleri, yetenekleri, tecribeleri ve gegmisi olan
insanlarla galismanin getirdigi tecribe benim igin
biiytk bir motivasyon kaynadi ve enerjimi yilksek
tutmami sagliyor.

Uiretiminde en ¢ok nazlanan ham maddeniz
hangisi?

Esans. Nihai tiketiciyle duygusal bag kurmada en
onemli araclardan biri. Artlk kurumsal firmalar dahi
misteriyle duygusal bag kurmak icin kendilerine
ozel kurumsal kokular gelistirerek fark yaratmaya
calisiyorlar. Bir islak mendil iin, tiketici zihninde yer
almanin en onemli kriterlerinden biri dogru esans
kullanimi. Bolgesel olarak gelistirdigimiz trinleri farkl
killtirlere ozel farkli koku tarzlarinda tasarliyoruz.
Bolgesel kriterlerin yani sira esansin Uriine olan etkisi
de cok Gnemli, nihayetinde Urettigimiz Urtin ciltle direk

temas eden bir kozmetik. Biitin dretimlerimizde, IFRA
standartlarinca retilmis esanslart tercih ediyoruz.
Ayrica Uriinlerimizin esansla uyumunu- dlgimlemek
icin kisa ve uzun donem  stabilitelerini yapiyoruz.
Esansin igindeki baz ham maddeler dogas! geredi uzun
stire sonra Griiniin rengine ve kokusuna etki edebiliyor.
Ozellikle; vanilya, gilek, Hindistan cevizi, kahve ve
karamel notalan segilirken sadece begeni belirleyici
alamamali. Bu koku notalarinda uzun sireli stabilite
testlerinde olumsuzluklar meydana gelebiliyor.

Bircok saygin sektdrel kurulugla saglam
temellere oturmus, koklii bir gecmiginiz var.

Bu endiistride iyi iligkileri kurma ve yiiriitme
denklemi nasil isliyor?

Glinimiizde marka iletisiminde bile B2B ve BZC gibi eski
kaliplar yerini ‘human to human’ gibi yeni stratejilere
birakt. Yani insan odaklilik. Aslinda biz bu kavrami uzun
yillardir uyguluyoruz. Insana insani degjerler cercevesinde
yaklasmak; onlarla saygyla, sevgiyle ve empatik
bir bakis agisiyla iletisim halinde olmak hayatimiza
renk katmanin en giizel yolu. Sektcrde yakaladigimiz
bagarinin altinda yatan en onemli sebeplerden birinin
isbirlikgilerimizle olan iletisim stratejimizi insan odakli
sekillendirmenmiz oldugunu ddistindyorum.

I
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ihracatta da etkin bir rolde oldugunuzu
hiliyoruz. Caligtigimiz iilkeler arasinda Rusya,
Giircistan, Fas, Suudi Arabistan, Irak ve Tiirk
Cumhuriyetleri bulunuyor. islerin en kolay
ilerledidi iilke hangisi?

Satislanmizin - yaklagik olarak %40’ Ortadogu
ve Afrika; %40’ Asya kitasi Glkeleri ve %20'sini
Avrupa ve Amerika'ya gerceklestiriyoruz. Kiresel
ekonomide yasanan durgunluk ve Orta Doguda
yasanan gelismeler bizi farkli pazar arayisina itiyor.
Gl piyasalarimiz zayiflarken yeni agilan pazarlarla
biiyime gerceklestiriyoruz. Uzak Dogu'ya ihracatimiz

2016 yilinda onemli bir artis gosterdi. Bunun yaninda
Amerika ve Dogu Avrupa hedeflerimiz arasinda, bu
bolgelerdeki pazar arastirmalarimiz devam ediyor.
Islak mendil dalinda firmamz IKMiB
tarafindan ihracat odili aldi. Ihracat
siralamasinda da ikinci oldunuz...

Yonetim Kurulu Bagkani Ahmet Bey'in guizel bir sozi
var: “Hayal kurmak ile hayalperest olmak arasinda
ince bir cizgi var. Biz kurdugumuz hayallerin elle
tutulur, gerceklestirilebilir seviyede olmasina nem
veriyoruz. Hedefler belirliyor, gayretli, hevesli ve
dirist bir sekilde; en Gnemlisi inang ve sabirla

calisiyorsaniz basan kendiliginden geliyor. Bu sebeple
IKMIB'den aldigimiz ikincilik odili bizi gok onurlandirdl.
lkinci olmanin verdigi motivasyon ve mutlulukla yeni
hedefler belirledik. Artik bayragi devralmak icin daha gok
calisacagjz.

Tiim bu tempo icinde kisisel bakimimizi nasil
bir rutine oturttunuz?

Diizenli olarak spor yapiyorum. Bir stredir Muay Thai
ile ilgileniyorum. Hem yiiksek kalori harcatan ve stres
attiran bir spor hem de vicudumu ve beynimi zinde
hissetmemi saglyor.

Galisma hayatimz boyunca yonetmeyi dgrenip,

artik sizi zorlamayan bir durum var m?

Bir ynetici olarak giin iginde pek ok seyi planlamak
ve koordine etmek durumundayim. Bu stire zarfinda
farkina vardim ki en dnemli sey insanin kendini
yonetmesi. Insanin kendini bu konuda gelistirebilmesi
icin; yogun ve disiplinli galisma, cevresinin farkinda olma,
olaylar kargisinda sorumluluk alabilme gibi- durumlan
deneyimlenmesi gerekiyor. Zaman igerisinde glicli ve
zayifyanlarinizinfarkina vartyorsunuz Ben, gticli yanlarim
gelistimeye calisarak, yasanan olumsuz tecriibelerden
cikardigim geribildirimlerle karar alma asamasinda artik
daha akilct hareket edebildigimi dUgu'nUyorum.:"
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APRICOT’S VELVETY TEXTURE IS ENOUGH EVIDENCE
OF ITS BENEFITS TO THE SKIN. LEARN MORE ABOUT ITS
MOISTURIZING AND REJUVENATING POWER.
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PROPERTIES 3

Sometimes sour, mostly sweet but al-
ways soft. It is the orange that embel-
lishes the fresh green and red fruit
platters of summer months. When we
touch apricot’s velvety skin, it begins
to whisper how good it is for you. The
oil extracted from its kernel just a little
below the fluffy coat is a potent mois-
turizer which is easily absorbed thus
never oils the skin. Rich in gamma li-
noelic acid, apricot oil maintains the
skin’s moisture balance and help to keep it firm.
Its impeccable moisturizing properties therefore
come with yet another superpower: Regaining
elasticity. Thanks to the moisture support coming
from vitamins A and E, apricot oil minimizes the
symptoms of aging, maintaining a firm, clear and
vibrant look. It also tackles the damage caused by
free radicals as a result of its generous antioxidant
qualities. The fact that it is rich in vitamins A and
C makes it ideal for sensitive skins; with its anti-

inflammatory character, it is pretty adept against

skin conditions such as eczema and dermatitis.
And if you spend a little bit too much time under
the sun in summer apricot once again comes to
your rescue: When applied topically it reduces
the itches caused by sun burn. Apricot is an es-
sential ingredient in skin cleansing too: Peeling
creams with apricot seed clear away black pores
and dead skin cells and balance your skin tone.
Getting rid of dead skin cells to reveal fresh and

r , |
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Simone- / iStock Turkey

new ones... Does this remind
you of something? Yes, it is the
definition of a ‘young looking
skin’. Since peeling clears
away damaged cells it helps
reduce small wrinkles and fine
lines. You can also prepare
your peeling with apricot oil
and sugar. Just mix them, then
gently apply to your skin. This
way you can both purify and
moisture your skin with apri-
cot oil’s moisturizing power.
How about hair? Perhaps the
most pleasing effect of apricot
oil is to stimulate hair growth.
A powerful  moisturizer
thanks to its vitamin A and vitamin E content,
apricot oil can be added into your shampoo or
conditioner to have softer and moist hair. In con-
clusion, we recommend you to include the oil of
this soft but fresh fruit into your beauty routine
to charge your whole body with all the moist it
needs. It is also a good idea to eat lots of fresh
apricots before the summer ends. And of course
don’t forget to eat them with other colours: Green
for plum; red for cherry.”

T

&L Bazen eksi; cokga tatl, ama hep yumusak. Yaz
aylarnda kimizi ve yesille dolu taze meyve tabaklarini
stsleyen turuncumuz, 0. Kayisinin kadife derisi parmak-
lariniza temas ettifjinde, aslinda cildinize olan faydala-
rini da teninize fisildiyor. Minik taylerinin biraz altindaki
cekirdekten elde edilen yad, gucl nemlendime gii-
ciine sahip. Ustelik kolay emilebildigi icin buisi cildinizi
yaglandirmadan yapiyor. Gamma linoleik asit (GLA) ba-
kimindan zengin olan kayis yag, ciltteki nem dengesi-
nin devamini salayarak cildin siki kalmasina yardim-
¢ oluyor. Kusursuz nemlendirme yetenedi, haliyle ona
baska bir stiperg de bahsediyor: Flastikiyet kazandir-

ma. A ve E Vitaminlerinin verdigi nem destegjyle yaslan-
ma belirtilerini minimalize ediyor; boylece cildinizin ber-
rak, dolgun ve siki gortndmuiniin devamini tegvik ediyor.
Antioksidan bakimindan oldukca comert olan kayi-
s1yagj, serbest radikallerden kaynaklanan hasarlarla da
savasyor. A ve C Vitaminleri bakimindan zengin olma-
s1 onu hassas ciltler icin de ideal yapiyor: enflamasyon
karsiti tavriyla egzama ve dermatit gibi cilt sorunlan-
nakars! etkili bir yol izliyor. Yazin ginesin altinda faz-

{a vakit gegirdiyseniz kayist yine devrede: Topikal olarak
uygulandiginda giines yanigindan dolay! olusan kaginti-
yi azaltiyor. Cilt temizliginde ise olmazsa olmaz bir igerik

olarak karsimiza glkiyor: Kayisi gekirdeginden elde edi-

len peelingler ise siyah noktalar temizleyip 6lii derleri

gotardagu icin alttaki yeni ve parlak cilt hiicrelerinin or-
taya cikmasini saglayarak cilt tonunuzu dengeliyor. Eski
deri hiicrelerinden kurtulup yenileriyle tanigmak size bir
kelimeyi anmsatiyor mu? Evet, yine, ‘genglik’. Minik ta-
neciklerle yapilan peeling cildi hasarls hiicre yizeyinden
temizledigi icin ince cizgilerden ve kiigik kingikliklarda

kurtulmaniza da yardime. Isterseniz peeling i kayisi ya-
§iyla da hazirlayabilirsiniz: Toz seker ve kayisi yagini ka-
ristrmaniz ve yiiziiniize nazikce uygulamaniz yeterli. Bu
peeling de cildinizi arndirdigi kadar, kayist yaginin nem-

lendirici gciiyle yumusak bir ten de vadediyor. Saclar
mi? Kayist yaginin sac icin belki de en sevindirici etkis;
E Vitaminiyle sagi uzamaya tesvik etmesi. Yukarida bah-
settigimiz Uzere nemlendirme guiciinii A ve E Vitaminle-
rinden alan yagj sampuaniniza ya da sag kreminize ilave
ederek ekstra yumugak ve nemli saclara da kavusabi-
lirsiniz. Sonug olarak; bedeninizi komple neme doyur-
mak icin bu dii fakat yumusak meyvenin yagini giizel-
lik rittiellerinize dahil etmenizi neriyoruz. Yaz bitmeden
kendisini yeterli miktarda, taze taze tketmenizi tavsi-
ye ederiz. Onun her seyi faydal: Yag, cekirdegi, eti hatta
verdigi duygusal hise nedeniyle kabugu bile”
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TRENDING,

"ROUTINES '
WITH BENEFITS

OH, THE THINGS YOU DO IN THE NAME OF A BETTER YOU.
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In today’s world, it can be extremely hard to keep a
routine going; whether it’s about one’s health, skin-
care, makeup, or even as simple as just reading a
book. The dedication one gives to routines, usually
requires a significant amount of energy from a per-
son which, let’s face it, can be considered a luxury in
a working class filled world. In order to keep up
with routines, you most importantly need to ‘re-
member’ them first. It may sound bizarre to some
that the simple act of remembering is a hard thing
to do, but when people have a million things on
their hands, they can forget the simplest things.
And unfortunately, memory usually is the first to
go. Once you get that part figured out, you arrive at
maybe the most crucial step of the routine: The
commitment. Now, in this ‘take it or leave it’ mo-
ment, you can either except it and go on with it, or
give up. People tend to go for the latter. And we
can't really blame them, because they’re probably
working 9-to-5 jobs, and by the time the weekend
comes around, all they want to do is sleep or watch
a movie; not wake up early on a Saturday and swish
coconut oil in their mouths for twenty full minutes,
then spend another twenty on making a green ve-
gan smoothie, or slip into their gym clothes and go

to their 9 AM yoga class. And imagine doing all of
this on a weekday! Let us give a friendly reminder
that this is real life, you are not Gwyneth Paltrow,
and it’s okay. However, there are ways to incorpo-
rate a routine or two into your busy schedule, espe-
cially if that routine will give you a better skin. It’s
just too good to give up.

We must inevitably start with the ancient method
of oil pulling. Oil pulling, is in fact, oil working like
a magnet inside your mouth by pulling away the
bacteria, germs and toxins that are conceived when
you breath or eat something. Plus, the most com-
mon contemporary reason for using the oil pulling
method is to have whiter teeth the natural way. If
youve ever oil pulled before, you probably know
this, but for the ones that have yet to try it, let us tell
you that it can almost be considered as a miracle
drug. And it’s easy, too. You don’t really have to do
anything other than take a tablespoon full of any
raw oil —-most commonly used is cold pressed coco-
nut oil, and gargle in your mouth for a little while.
The important thing is to not swallow the oil after
youre done with the process. Because as you swish
the oil around in your mouth, it will draw in the bad

toxins youre trying to get rid of from your body.
Doing this everyday also eliminates bad breath, and
reduces inflammation, which is starting to become
a very common problem amongst people these
days. Oil pulling, when done at least once a day, also
boosts the immune system, heels and strengthens
gums, helps to prevent cavities, heals cracked lips
and also is very good for people with acne-prone
skin, as the health of our mouth really reflects the
health of our whole body. Therefore, if youd like to
start taking care of yourself, it’s a safe bet to start
from the mouth. However, if you oil pull only occa-
sionally, also known as ‘when you feel like it’, you
can just forget about all the good things listed
above. Oil pulling, as easy it may be, requires dedi-
cation, w hich brings us, again, to following a steady
routine. This simple method only asks about twenty
minutes of your time, every day. Some people go ex-
treme and oil pull day and night. But for a normal,
working person, you can definitely start with just
once a day and go from there. It’s best to not do it
longer than twenty minutes, and if youre running
out of time, five to ten minutes is okay, too. All in all
though, oil pulling has so many advantages, and not
doing it daily sounds almost like something you'll
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Bugtiniin diinyasinda, herhangi bir rutine bagli kal-
mak sagliginiz, cilt bakiminiz, makyajiniz, hatta bir
kitap okumak kadar basit bir sey bile olsa, ciddi
anlamda enerji gerektiriyor. Ve kabul edelim ki ca-
lisma hayatinin yonettigi bir diinyada bu bir liks.
Rutinlerinizi stirdurebilmek icin oncelikle onlari
‘hatirlamaniz' gerekiyor. Hatirlamak gibi basit bir
eylemin zor bir sey olmasi kulaga garip gelebilir
ama yapmaniz gereken bir milyon is varsa en basit
seyleri bile unutmaniz mimkn. Sorunun bu kis-
mini bir sekilde hallettikten sonra rutinin belki de
en onemli adimina geliyorsunuz: Baglilk. "Ya hep
ya hic" diyeceginiz bu noktada, insanlar genellikle

ikincisini secerler. Clinkii muhtemelen dokuz-bes
islerde calisiyorlardir ve hafta sonu geldiginde tek
istedikleri ya uyumak ya da bir film seyretmek-
tir. Cumartesileri erkenden kalkip tam 20 dakika
boyunca agizlanini hindistancevizi yagiyla calka-
lamak veya spor kiyafetlerini giyip sabah dokuz-
daki yoga dersine gitmek istemezler. Bir de bittin
bunlarr hafta ici gtinlerde yaptiginizi diistintin! Ama
yogun giindeminize bir-iki rutin eklemenin yolla-
r meveut; ozellikle de bu rutinler size daha iyi bir
cilt kazandiracaksa.

Bin yillik eski bir yontem olan yag cekme ile bas-
layalim. Bu yontemde agzinizin icindeki yag, ye-

meklerden veya havadan aldiginiz bakterileri, mik-
roplari ve toksinleri miknatis gibi kendine gekiyor,
bu arada dislerinizi dogal yollardan beyazlastiri-
yor. Yapmaniz gereken tek sey bir corba kasigi cig
yagi agzinizda calkalamak. Herhangi bir yag olabi-
lir ama en cok soguk sikim Hindistan cevizi yagi
kullaniliyor. Onemli olan bu yagji yutmamak. Bu is-
lemi her giin tekrarlamak agiz kokularini engelli-
yor, enflamasyonu azaltiyor, bagisiklik sistemini
guclendiriyor, ctriikleri onliyor, dis etlerini ve cat-
lamis dudaklar iyilestiriyor. Ayrica sivilcelenmeye
misait ciltlere de cok iyi geliyor. Ancak yag cek-
me yontemini her giin degil de akliniza geldiginde

yaparsaniz, yukarida saydigimiz bittn faydalarini
unutabilirsiniz. Yag cekme kolay da olsa belli bir
kararlilik gerektiriyor ki bu da bizi yine rutinler ko-
nusuna dondiirtiyor. Bu basit yontem her gin sa-
dece 20 dakikanizi kendisine ayirmanizi istiyor. 20
dakikayi biraz gecmek en iyisi ama gec kaldiysa-
nizbes ya da 10 dakika da yeterli. Sonugta o kadar
faydali ki, yapmazsaniz ileride pisman olabilirsiniz.
Hindistan cevizi yaginin yani sira, susam ve aygi-
cedi yaglan da sik kullaniliyor. Hatta bazilar fark-
i yaglan kanstinyor ve agiz kokularyla daha etki-
li miicadele veya yagin tadini iyilestirmek icin igine
kekik ya da nane gibi ucucu yaglar katiyorlar.
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regret in the future. Aside from coconut oil, sesame
and sunflower oils are also very common. Some
people even mix them together. Various essential
oils like peppermint or oregano can also be added
into the initial oil to prevent bad breath more effec-
tively, not to mention making the oil taste better.
Aside from natural do-it-yourself options for a bet-
ter immune system and skin, there are other, slight-
ly newer ways to take care of yourself. If you have
acne issues, for example, you can give derma-rolling
a try. However, there are mixed reviews about this
method of skincare on the Internet, as it requires
you to be careful while dermarolling at home.

A dermaroller sort of reminds of a razor; but in-
stead of the blade part there is a roller containing
hundreds of tiny needles that will help your skin to
produce collagen faster then its usual pace. It is ba-
sically the at-home version of the tried and true
microneedling technique. This is made possible by
using the dermaroller diagonally and then vertical-
ly on your face. The tiny needles get just enough

into the skin, causing deliberately made micro-
injuries. As the body produces more collagen and
elastin to fix these injuries, it also helps to fill in
wrinkles and fine lines. It sounds a little painful,
but dermarolling promises a better skin when ap-
plied properly. Unlike oil pulling, this method
shouldn’t be done everyday, as it may cause deep-
er scars than intended. Some use this method
several times a week, but some people prefer to do
it in moderation; once or twice a month. Anoth-
er plus when you dermaroll is that the products
you use right after absorb into the skin much
quicker through tiny holes. Therefore you get
more benefits out of your skincare products. It is
very important to make sure that before derma-
rolling, the skin and the roller should be totally
clean. You can use a mild exfoliator right after us-
ing your daily cleanser. Make sure that your der-
ma-roller is also clean for a safer application. And
after using it, apply a light serum or moisturizer.
'This method might be much easier to follow for
people having trouble with following their rou-

tines, as you only need to d it few times a month.

Going back into natural remedies for your skin,
there is the use of ice for de-puffing eyes and get-
ting rid of dark circles. The easiest way to help pre-
vent pufly eyes in the morning is to keep a dessert
spoon in the freezer at all times. Right after your
daily skincare routine, you can hold the backside of
the spoon under your eye for a couple of seconds.
The cold coming from the metal spoon will make
you look more awake. If youd like to make this dai-
ly ritual fancier, you can prepare cubes of ice with
pieces of cucumber beforehand and apply that un-
der your eyes and all over your face. The soothing ef-
fect coming from the cucumber will also help with
dark circles. You can also freeze lemon juice or rose
water with little rose buds in ice cubes. This will also
work as a brightening agent for your skins. One
thing is for sure though, all these methods might
require some sort of commitment, but for a better
skin and therefore a better you, it’s definitely worth
your time.”

Bagisiklik sistemine veya cildinize iyi gelen ev ya-
pimi dogal recetelerin disinda, kendinize bakma-
nin baska ve daha yeni yollan da var. Omegin si-
vilce sorunu yasiyorsaniz, dermarolling yontemini
deneyebilirsiniz. Ancak evde uygularken cok dik-
katli olunmast gerektiginden, Internette bu cilt ba-
kim yontemiyle ilgili farkli yorumlar yapiliyor.

Dermaroller aleti biraz tiras bicagina benziyor ama
jilet yering, Uizerinde minik igneler bulunan ve bdy-
lece cildinizin kolajen Gretimini hizlandiran bir si-
lindir tastyor. Bu, 6ziinde, test edilmis ve onaylan-
mis micro-needling tekniginin ev versiyonu. Minik
igneler cildinize sadece yeteri kadar batiyor ve

mikro yaralar olusturuyor. Viicut bu yaralari iyiles-
tirmek tizere daha fazla kolajen ve elastin Gretiyor
ve bu arada kinsikliklar ve ince cizgileri de doldu-
ruyor. Biraz acili bir yontem gibi goriinse de dogru
uygulandiginda size daha iyi bir cilt vadediyor. Yag
cekmenin tersine bu yontem her giin uygulanma-
mall, zira cildinizde daha derin yaralara yol agabilir.
Bazilar bu yontemi haftada birkag kez uygularken
digerleri daha iml davraniyor: Ayda bir veya iki
kere. Dermaraller'in bir artisi da, islemden hemen
sonra kullandiginiz triinlerin bu kiigiik deliklerden
cilde gok cabuk niifuz etmesi. Boylece Urtinlerden
daha iyi sonug aliyorsunuz. Bu yantemi uygulama-

dan once dermaroller aletinin de cildinizin de mut-
laka ve tamamen temiz olmasi gerekiyor. Giinlik
temizleyicinizi uyguladiktan sonra yumusak bir
peeling kullanarak cildinizin st katmaninda biri-
ken 6lii deriden kurtulabilirsiniz. Uzerine hafif bir
serum veya nemlendirici siirin. Bu yontem ayda
sadece bir ya da iki kez uygulandigindan, rutinlerle
sorunu olanlar igin daha uygun olabilir.

Cilde iyi gelen dogal recetelere donersek, sabah
gazlerdeki siskinligi indirmenin en kolay yontemi,
buzlukta her daim bir tatli kasigi bulundurmaktir.
Guinlik cilt bakimi rutininizden hemen sonra ka-
sigin arka tarafini goz altlariniza birkag saniye bo-

yunca hafifge bastirin. Metal kagigin soguklugu ile
daha uyanik goriineceksiniz. Bu rutine biraz eglen-
ce katmak isterseniz, icine bir dilim salatalik atil-
mis buz kiipleri hazirlayabilir ve goz altlannizdan
sonra tim yiiziiniize uygulayabilirsiniz. Salataligin
yatistirici etkisi goz cevresindeki halkalara da iyi
gelecektir. Limon suyundan ya da iginde minik gil
koncalar atilmis gul suyundan buz kiipleri de ya-
pabilirsiniz. Bunlar cildiniz igin ayrica aydinlatici is-
levi goreceklerdir. Bitiin bu yontemlerin bir tiir ka-
rarlilik gerektirdigi kesin olsa da, daha iyi bir cilt ve
dolayisiyla daha iyi bir siz icin harcayacaginiz za-
manin hakkini veriyorlar”
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!v A S ) V N Flormar’s dynamic and colorful
DAY ) ROEC 4 “Arty Pop” collection gives a shot
![““""T““q - PRimen J of youth energy into makeup. Pre-

sented in a package with elegant
graphic patterns the collection
features a wide range of products
from BB cream to mascara.
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Cosmed’s Sun Essential series provide special sun protection for different skin
types. With 100 percent mineral content the sun cram developed for sensitive
skins is safe to use even for babies, while promising a matte looking skin thanks

to its oil balancing properties for acne prone skins.

Dense Volume

Note promises dramatic
and impressive eyes with
two different mascaras.
Nourishing the roots of
the eyelashes with vita-
min E, Real Look Mas-
cara creates curled and
defined lashes. With no
paraben content Volume
Act Mascara’s creamy

formula is suitable for
sensitive areas around

the eyes and gives body
to the lashes. With these
two mascaras, your

NOTE A\ [

eyelashes will get the
volume as well as the
drama.
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Intimate
wet wipes

Personal Hours
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1 Ultra Compact Intimate Wet Wipes/drsan Kimya 2 Otaci Makyaj Temizleme Suyu/
Kurtsan Ilaclart 3 Organicadent Organic Toothpaste/Organica Natural 4 Fresh White
Polishing Tooth Powder Fast Stain Remover/Yasarlar Kozmetik 5 Cosmed Day-to-Day

Finish your day with
an easy cleaning

routine. Cleansing Gel/Deren Kimya

rrKids Are Having Funﬂ

1 Kendi Scrumptious Body Lotion/Kendi Kozmetik 2 Ma Boy Fun Time Perfumed Spray
Candy-like scents will For Kids/Crea Cosmetic 3 Dentish Smart Kids Toothpaste for Kids/Yasarlar Koxmetik
make your day, 4 Rebul Angie Hot Flowery Deodorant Spray/Rebul Kozmetik 5 Kreasyon Creation
Skateboard Eau de Toilette/Fon Kozmetik
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Iavenating
in Care Cream

COFFEE SCRUB
WAKE ME UP
BEFORE YOU GOGO!

I =
" Aging Well |
~
" In Yours Eyes

1 Iva Natura 3 Effect Eye Area Cream/Laber Kimya 2 Ilva Natura Anti Aging 1 Pineapple Super Moon Dust Liquid Eyeshadow 2/Monna Kimya 2 Colleen
No drama on | Cream/Laber Kimya 3 Bio Balance Derma-Age Rejuvenating Skin Care Cream/ Eyeshadow 24 Colors 240/Komet Kozmetik 3 Colleen Eyeshadow 3 Colors 302/Komet
the skin. | 4lpaya Dermaceuticals 4 Coffee Blend Scrub/Espas Kozmetik 5 Cosmed Intensive eyes pop Kozmetik 4 Pastel Dramatic Look 5X Volume Méscara/Pink/zr Ki.mya 5 Gabrini Metalic
Lightening Serum/Deren Kimya 6 Gabrini Gold Mask/Kadioglu Kozmetik ' Liquid Eyeshadow 02/Kadioglu Kozmetik 6 Gabrini Metalic Liquid Eyeshadow 03/
Kadioglu Kozmetik

Make your

1ditioner

Faraben Free

A00 mie(13.5 fl.oz

rrSoft and HeaIthyﬂ
rrFIawIess Skinﬂ

1 Rain Coconut Care Conditioner/Sera Kozmetik 2 FE In Style 103 Sac¢

1 Note BB Cream 01 SPF 15/4/tona Cosmetics 2 Gabrini 3 in 1 Foundation/Kadioglu

. . Different _
Curb your enthu5|asm by using Fircasi/Atas Group 3 FE In Style 110 Sac Fircasi/Atas Group 4 Katran textures for Kozmetik 3Pineapple Matte Make Up Base/Monna Kimya 4 Golden Rose Make-Up
the right tools. Damlasi Yesil Cay Sac Kremi/Sabuncu & Sabuncu different Primer Mattifying/Erkul Kozmetik 5 Colleen Satin Touch & Longlasting Foundation/
skin tvpes Komet Kozmetik 6 Diana Monroe Satin Touch Long Lasting Foundation 102/7 Renk
ypes. Kozmetik 7 Topface Professional Touch Primer Base 001/Malva Kozmetik
7 .l
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1 Rebul Dark Spice Shower Gel/Rebul Kozmetik 2 Otaci Meyveli Vanilya & Hindistan

C|eaning procedure is Cevizi Kuru Saclar \'gin Sampuan/Kurtsan Ilaclar: 3 Olive'n Oil Peeling Soap/Sera
a serious JOb Kozmetik 4 Beautix Shimmer Body Mist OQud/Sera Kozmetik 5 Iva Natura calming
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Your hair
deserves the
best.
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1 Sea Color Guard Hair Care Shampoo/Lila Cosmetic 2 Bio Balance Organic Pomegranate
Shampoo/dlpaya Dermaceuticals 3 Katran Damlasi Katran Sampuani/Sabuncu & Sabuncu 4
Cosmed Hair Guard Anti-Dandruff Shampoo/Deren Kimya 5 Rain Coconut Care Shampoo/Sera
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1 Fonex Traditional Turkish Lemon Cologne/Foneks Kozmetik 2 Rebul
Mandarine Eau de Cologne/Rebul Kozmetik 3 Ixora Zeytin Kolonyasi/
Espas Kozmetik 4 Altin Yaprak Mandarin Cologne/dron Kozmetik

Your best friends on
a hot day.
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1 Energy Fresh Cool Shaving Gel Matsan Group/Dalize Kozmetik 2 Gabrini
What a man Peel Off Balck Mask/Kadioglu Kozmetik 3 Bio Balance Facial Whitening Cream
needs. For Men/dlpaya Dermaceuticals & Gummy Beard Oil/Foneks Kozmetik 5 Gummy
Professional Pore Cleansing Face Tonic/Foneks Kozmetik
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A pop of color
on your nails.
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252/Alfar Kozmetik 2 Pineapple Extreme Nail ‘
Silky Touch Nail Lacquer 947/A4lfar Kozmetik 4 B k r 't' A
Kimya 5 Gabrini Matte Flat Brush Nail Polish M14 & 72 OO ‘/’OLA 6 aV\ *
L e T: 490 212 603 33 33 | info@beautyeurasia.com
tik 8 Pastel Nail Polish Nude 750 & 759/ Pink
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1 ALPAGO URESIN
THE MISSION IS INNOVATION

FOLLOWING WORLD COSMETICS TRENDS CLOSELY AND PUTTING THEM INTO PRACTICE
BEFORE ANYONE DOES FLORMAR DEEMS INNOVATION AS AN IMPORTANT COMPANY
MISSION. FLORMAR’S R&D DIRECTOR ALPAGO URESIN TELLS ALL ABOUT IT.
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Once known with only nail polishes Flormar
has become one of the leaders of Turkish
cosmetics sector. What is the story behind
this success in terms of product oriented
thinking and product development?

What triggers our product oriented thinking and
our focus on product development is our mission
and vision of being 'the friendliest quality cos-
metic brand to women'. We have been going
through sustainable changes in a number of fields
from product contents to production technolo-
gies, from primary and secondary packaging to
marketing and supply chain processes, from hu-
man resources to logistics, product trainings and
presentations for many years in order to be able
to develop such a company culture. While im-
proving ourselves in this fast paced process we
have gained a lot of experience and we paid great
attention to share our experiences with our new
colleagues. We utilized all negative and positive

experiences as valuable lessons and took action

ex (200w}

almost immediately. Our experiences on how to
produce the right product with the best quality

have been our guide in this process.

Technology and cosmetics seem like a
couple who are madly in love with each
other. When it comes to R&D at Flormar,
what kind of a technology are we talking
about?

Innovation is our most important value. It is a
value Flormar R&D embraces very passionately
and takes as a guide. An inseparable part of in-
novation, technology is constantly supported by
continuous research, trade show organizations
and trainings. Within this framework we encour-
age out-of-the-box thinking, creativity and mar-
ketable solutions. As it is the case in all industries,
cosmetics sector also develops, changes and im-
proves through technology. We don’t think of
technology in terms of hi-tec equipment only. In
line with raw materials technology, formulation

[B EAUTY EXPERT}
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and packaging technologies also play a vital role
in our business. We follow technology trends very
closely and always try to be the first to implement
them.

Flormar is known to be a company that is
open to new ideas rather than distancing
itself from cosmetic trends abroad. When
it comes to product development what is
your road map?

It is impossible to distance oneself from cosmetic
trends in an environment where technology and
means of social communication are developing in
such a fast pace. All these digital means of com-
munication are in fact helping us in our business
development processes. All these outlets have
made access to innovations so easy and fast that it
led us to thinking “what else can we make to dif-
ferentiate us from our competitors and to outpace
them”. We see this as an opportunity rather than
a necessity. Our R&D team is young and inquisi-

4I¥ Bir zamanlar sadece ojeleriyle tamnan
marka, bugiin Tiirk kozmetik liderlerinden biri
haline geldi. Bu bagarinin arkasinda iiriin odakli
diigiinme ve iiriin geligtirme acisindan nasil bir
hikaye var?

Uriinodaklibgimizive tirtin gelistirme konsantrasyonumuzu
tetikleyen, 'kadinlara en yakin duran kaliteli kozmetik
markas! olma' vizyonumuz ve misyonumuzdur. Yillardir bu
kiiltdirt: gelistimek adina ekip olarak, trtin igeriklerinden,
{iretim teknolojilerine, birincil ve sekonder ambalajlardan,
pazarlama, tedarik zinciri stireclerine, insan kaynagindan,
ojistie, Uriin egitimlerine ve sunumlarna kadar pek

cok alanda strdirilebilir degisimler yasadk. Kendimizi
bu hizl stirecte gelistirirken, deneyimlerimizi gelistirdik,
bu deneyimleri aramiza yeni katlan is arkadaslarimiza
aktarmayr onemsedik. Yasadigimiz her olumlu ya da
olumsuz deneyimi bir tecriibe olarak degerlendirip,
yine ayni hizda aksiyon aldik. Tum bu stireclerde dogru
Urtind, en iyi kalitede nasil yaratacagimiz konusunda
deneyimlerimiz bize yol gosterdi.

Teknoloji ve kozmetik, birbirine tutkuyla bagh
bir ¢ift. Flormar'da ArGe dedigjimizde nasil bir
teknolojiden bahsediyoruz?

Yenilikci olmak, en cnemli degerimiz. Bu deger, Flormar

ArGe'si tarafindan da fazlasiyla sahiplenilir, ona yon verir
Yenilikciligin bir parcasi olan teknolojiise, stirekli arastima,
fuar organizasyonlan ve eftimlerle desteklenir. Bu
anlamda, siradigi diisinmeyi, yaraticilgi ve pazarlanabilir
cozimleri tesvik ederiz. Her sektdrde oldugu gibi kozmetik
sektorii de gelisen teknolojiler sayesinde beslenir, degisir
ve gelisir. Teknoloji bizim icin sadece makine teknolojisi
anlamina gelmez, ham madde teknolojisine paralel olarak
formiilasyon teknolojisi ve ambalaj teknolojisi de isimizin
cok onemli parcalandi. Yakindan takip ederiz ve her
zaman ilk uygulayici olmaya calisinz.

Flormar, yurt digindaki kozmetik trendlerine

uzak ve mesafeli duran bir firma dejil,
aksine, yeniliklere agik olusuyla tammyor.
Is iiriin geligtirmeye geldiginde nasil bir yol
izliyorsunuz?

Teknolojinin ve sosyal iletisim araglaninin bu kadar hizl
gelistigi bir ortamda, kozmetik trendlerine mesafeli
durma sansiniz zaten yok. Tim bu dijital araclar,
aslinda bizlerin i gelistirme stireglerine destek oluyor.
Yeniliklerden haberdar olmak tim bu araglar sayesinde
0 kadar kolaylasti ve hizlandi ki, bizleri triin gelistirirken
‘rakiplerimizden daha hizli ve daha farkli neler yaratabiliriz'
distinmeye zorladi. Bu durumu bir zorlanma degl, bir



tive. We are open to innovations and we share
new information and various technologies. Our
R&D, product development and marketing
teams come together on a regular basis to discuss
and share experiences, information and new
products. Every team member shares all kinds of
information and materials that could contribute
to product development processes.

How do you analyze trends?

Cosmetics is a very dynamic sector. The essential
rule of becoming the leader in the sector is to
closely follow global developments and swiftly
adapt ourselves. We partake in various national
and global trade shows, seminars and trainings to
add on to the knowledge base of our innovation
team. We come together with international
trendsetter companies and consultants to discuss
the product groups the sector is focusing on, the
performance of textures, popular colors and
packaging solutions and develop and implement
projects based on these discussions.

Talking about trends, when you analyze

the Turkish market which trends particu-
larly come forward?
It is possible to say that Turkish market moves in

line with the global trends. However it is also true
that we remain loyal to a more traditional out-
look. The cosmetics purchasing decisions of
Turkish women are generally based on recom-
mendations rather than their own ideas. The
analysis of cosmetic trends in Turkey have shown
that women pay more attention when choosing
three main product groups: Foundation, mascara
and lipstick. According to researchers the issue of
finding the right color tone is more important
than the price of the product. On the other hand,
skin care is still an open field today where the
number of Turkish brands are very few.

How would you comment on the beauty
habits of Turkish women?

I think Turkish women are strong and willful yet
at the same time they are open to innovations and
learning new things. Especially the younger gen-
erations get the wind of and apply new trends
and products as they happen thanks to digital

platforms and technology. This is both challeng-
ing and motivating in terms of cosmetics brands.

What is your definition of beauty?

'The definition of beauty is relative. It may have
diverse definitions. As for my own understanding
of beauty, an old Greek saying describes it very
clearly: “Beauty comes from good behavior, not
from a beautiful body.”

What qualities make a strong and essen-
tial product?

The most critical parameters are texture, color
concentration and durability. If these three pa-
rameters are supported with a powerful brand
and marketing strategy the product becomes an
essential.

Life at the laboratory are among the is-
sues many people are curious about. How
is your work schedule and work pace?

It is very intense I must say... However my team
is young and open to new developments and they
have been a great support so far. We have a lot of
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fun while working and we interpret the beauty of
this colorful world in our products using our
know-how. The most critical and important fac-
tor among all this might be to balance our work
and private lives.

Which Flormar products represent the
brand the best?

T'm afraid you might not get a direct answer to
this question but I believe the whole product
range in itself is iconic. It is really difficult to dis-
tinguish between them. From the consumers’
point of view, Flormar’s nail polishes have been a
staple in women’s makeup bags for quite a long
time however in the past few seasons they began
to show interest in our powders, foundations,
blushes, mascaras and lipsticks. They like our

products and use them faithfully.

What do you think is the most important
element of success in color cosmetics?

Success builds upon a good education and an in-
vestigative spirit. Unfortunately there are very
few institutions in our country that can provide

some education on color cosmetics. Based on
my more than 20 years of experience I can say
that another important factor in exploring the
world of colors and being creative is to work
selflessly with the excitement of the very first
day.

Do you remember your first day at Flo-
rmar?

Of course I do We were located in a four storey
apartment building with a very limited technol-
ogy insomuch that, most of the production and
bottling had to be done manually. Today we have
hi-tec premises at Gebze Organized Industrial
Zone, which is the epicenter of Turkish cos-
metic sector and we utilize state of the art cos-
metic technologies in our production.

Can you tell us about your own beauty
rituals and products you use?

A clean body is essential to me. I take a shower
every morning no matter where I am. T use a re-
vitalizing and moisturizing product after I shave.
My weekly routine includes a peeling product,

[BEAUTY EXPERT}

an anti aging mask and other skincare products
developed for men. The most crucial rule is to
change all products I use every three months.

You must be traveling a lot for business.
What do you remember the best from
your latest trip?

Yes I travel a lot to take part in trade shows and
trainings within the year. Other than business
trips, my family and I are also very fond of trave-
ling abroad to experience different cultures and
improve our own personal know how. I remem-
ber our latest Japan and Korea trip. Eastern cul-
tures have a different richness to them. They
have a different vision on traditions and respect.
These two countries have shaped cosmetic trends
in recent years and although they are very similar
to one another in some ways, I realized that they
are quite different too. While Japanese culture is
more akin to colors that are firm, fixed and sta-
ble, Koreans underline a colorful diversity and a
more modern understanding of social life. Such
qualities have an impact on living spaces, life-
styles and even on the makeup habits.”

firsat olarak kabul ediyoruz. Geng ve aragtirmact bir ekibiz.
Yeniliklere, bilgi ve farkli teknolojilerin paylagimna agik bir
yapimiz var. ArGe, UrGe ve Pazarlama ekiplerimiz konuyla
ilgili, duzenli olarak bir araya gelir. Deneyimlerin, bilginin,
trendlerin ve yeni Grtinlerin gortistildigu diizenli toplantilar
yapilir. Bu toplantilarda ekibin her Gyesi, Urin gelistirme
stirecine katkisi olabilecek her turld bilgi ve fiziksel
materyali paylasir

Trendleri nasil analiz ediyorsunuz?

Kozmetik, cok dinamik bir sektdr. Tim dinyadaki
gelismeleri  takip etmek ve yeniliklere hizlica
adapte olmak, bu sektdrde lider konuma gelmenin en
.
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temel kurali Yurt ici ve yurt disinda pek gok sayida fuar,
seminer ve ejitime katilarak inovasyon ekibimizin bilgi
birikimini - artinyoruz. Uluslararasi trendsetter firmalar
ve danismanlarla bir araya gelerek sektdrin hangi Uriin
gruplarina yogunlastigini, dokularin hangi- performansta
olacaini, popiler renklerin neler oldugunu ve ambalgj
cozimlerini tartisiyor, gelistiriyor ve projeler yiriitiyoruz.
Trendlerden bahsetmisken Tiirkiye’nin kozmetik
trendlerini analiz ettiginizde hangi noktalar
dzellikle Gne gikiyor?

Tum dinya trendleriyle paralel hareket ettigini
styleyebilirim. Ancak, bugin hala daha geleneksel bir

yapiya sadik kaldigimiz da bir gercek. Turk kadini, kendi
bagina karar vermekten ziyade, bir dneriye kulak vererek
kozmetik Grtin satin aliyor. Tarkiyenin kozmetik trendlerini
analiz ettigimizde, tc temel driin grubunu segerken daha
fazla aragtirma yaptigini gozlemliyoruz: Fonddten, maskara
ve uj. Arastirmalar, bu tic Uriin grupta da kalitenin ve cilde
Uygun rengi arama parametrelerinin fiyattan dnce geldigini
gosteriyor. Cilt bakimiysa, bugtin hala gelisime acik bir
alan, gok fazla yerli treticinin olmadi bir kulvar.

Tiirk kadimnin giizellik aligkanliklarimi nasil
yorumluyorsunuz?

Bence Turk kadini giicli ve iradeli olmasina ragmen,

yenililere ve tgrenmeye cok acik. Ozellikle yeni
jenerasyan, dijital platformlar ve teknoloji sayesinde
her yeniligi zamaninda goriyor, Ggreniyor ve
uyguluyor. Bu durum, kozmetik sektord igin bir
yandan cok mative edici, bir yandan da son derece
zorlayici.

Sizin giizellik tammimiz nedir?

Guzellik tanimi gorecelidir. Benim igin  guzelligi
aslinda bir Yunan atasozii net bir sekilde tarifliyor:
“Guizellik, giizel bedenden degil; gizel eylemden
dogar”

Peki bir iiriinii hangi ozellikler giiclii ve

vazgecilmez yapar sizce?

Dokusu, renk yogunlugu ve kalicild en kritik
parametrelerdir. Bu Ucli, gucli marka ve pazarlama
stratejisiyle beslendiginde kesinlikle vazgegilmez olur.
Laboratuar hayati cogu kisinin merak ettigi konular
arasinda, sizin ¢alisma temponuz ve diizeniniz nasil? Gok
yogun oldugunu soyleyebilirim. Ancak, genc ve dinamik
ekibim bu konuda gelisime cok agik ve bana sonsuz
destek veriyor. Eglenerek caligiyoruz, bu renkli diinyanin
keyfini teknik donanimlarmizla isimize aktanyoruz. Is
hayatiyla aile hayatinizi dengelemek, tim bu yogunlugun
icindeki en kritik ve dnemli nokta oluyor sanirm.

Flormar’in hangi iiriinlerini markanin temsilcisi
olarak goriiyorsunuz?

Bunu samimi bir cevap olarak almayacaksiniz belki
ama Flormar’in tdim trdin paletinin bagli bagina ikonik
oldugunu disiniyorum. Onlart birbirinden ayirmak
cok zor. Tiketicilerimizin agisindan bakacak olursak,
yillardir makyaj cantalarinin vazgecilmezi Flormar
ojeydi ancak son birkac sezondur pudra, fonddten,
alllk, maskara, ruj, kisisel bakim ve cilt bakimi
rnlerimizi de begenerek, sadakatle kullaniyorlar.
Sizce renkli kozmetikte basari kriteri nedir?
Basarinin temelinde iyi bir egitim ve arastirmaci ruhu

yatar. Ulkemizde ne yazk ki renkli kozmetik alaninda
egitim veren kurulug sayisi bir elin bes parmagini
gecmeyecek kadar az. 20 yili asan deneyimime
istinaden, renklerin dinyasini kesfetmenin ve yaraticilgi
ortaya koyabilmenin bir diger dnemli faktord, ozveril
olmak ve ilk giinkii heyecanla calismaktr.

Flormar'daki ilk giiniiniizii hatiriyor musunuz?
Ilk gintimd hatirlamaz miyim? Dort katl bir apartman,
teknolji kisitlarimiz nedeniyle cogu tretimi ve dolumu
elle, teknik terimle manuel gerceklestiriyorduk.
Su anda Tarkiyenin kozmetik sektori agisindan en
onemli yerinde, Gebze Organize Sanayi Bolgesinde

kurulu tesislerimizde, Uretimlerimizi modern kozmetik
teknoljileriyle gerceklestiriyoruz.

Sizin kigisel bakim rutininizde hangi iiriinler
ya da ritiieller var?

Beden temizligi benim icin vazgegilmezdir. Nerede
olursa olsun giine mutlaka dus alarak baglarim.
Tirag sonrasi, cilt canlandirici ve nemlendirici krem
kullaminm.  Haftallk rutinim icinde cilt bakimini
destekleyen peeling Grind, maske ve yaslanma
etkilerini azaltan diger erkek bakim drinleri de
yer alir. En kritik kuralm ise su: Ug ayda bir tiim
kullandigim tirinleri degitiririm. ™
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About Skincare
Established in 1987, Atas Company presents a rigorous product range in
personal care, cotton and mouth care segments. With brands like Fe, FeX

and STOP, Atag Company exports to many countries around the world
including the USA.
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Froma Fragrances &
Flavors produces scents
and designs for happi-
ness. The company which
lives with aromatics has
different scent sections
such as like fragrance
collections and essential
oils. Froma F&F also has
a flavor line which fullfills
the legistallion require-
ments of Human Health,
Envitonmental issues and
Hygiene procedures.

Coming in a recently renewed modern package, Crea Kozmetik's
White Drop air freshener gets rid of unpleasant odors in a room
with five different aroma options: Lavender, jasmine, ocean, mandarin
or magnolia.

Natural Shades
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Pastel Nude Single Eyeshadow is the newest member of Pastel’s ever en dl fir ve

expanding NUDE series. 16 different shade alternatives from the darkest to e

the lightest are designed to create a soft and natural look.
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Based and operating in Turkey, Keypharma Health And Beauty
Products creates herbal formulas under the brand name Laviren.
Cooperating with Herbal Science Technology the company offers
a wide range of fast moving consumer products including herbal
shampoos, herbal hair conditioners, skin creams and soaps with
natural extracts.
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I TRENDING COLOUR |

LAUNCHES

FANTASY AND MYTHICAL INSPIRATIONS ARE TRENDING IN THE COLOUR COSMETICS
MARKET, BRINGING NEW HOLOGRAPHIC AND LUMINOUS EFFECTS.

words charlotte libby, global colour cosmetics and fragrance analyst at mintel

In 2017, the latest trends of beauty vloggers and
fashion-forward consumers are taking a slightly
more playful and unique approach to makeup,
with holographic highlighters, out-of this world
lip colours and magically-inspired beauty tools
taking centre stage.

For brands looking to tap into this trend, Mint-
el recommends:

Focus on the glow.
Highlighting is becoming more popular for de-
fining the face than heavier techniques such as
contouring. Colour cosmetics brands should fo-
cus new product innovation on glow-boosting
products.

Explore mythical effects.
New colours and effects are gaining popularity

in the colour cosmetics market inspired by mag-
ical influences. Packaging and marketing mate-
rials can align with the trend by drawing inspi-
ration from creatures such as mermaids and

unicorns.

Magical collaborations.
Colour cosmetics brands can see success collab-
orating with other ‘magic’and alternative sourc-
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es such as the zodiac and crystal healing. Ingre-
dient and effect claims around creating positive
energy can appeal to millennials.

Interest in special effects

Colour and special effects are key drivers behind
the purchase of new colour cosmetics. Accord-
ing to Mintel data as many as 25% of nail polish
users in the US use a special effect nail polish,
while 58% of UK face makeup buyers are influ-
enced by the colour or shade when purchasing.
What’s more, younger women are in particular
are keen to try out bolder looks. As many as 30%
of 16-24 year old Italian makeup users are con-
fident experimenting with bright or bold looks.

Millennials respond to magic and fantasy
The younger generations are more adventurous
with their makeup styles than their older coun-
terparts, and are more comfortable trying unu-
sual colours and effects. Millennials are there-
fore the main drivers of the mythical inspirations
trend. However, their interest expands into areas
such as crystal healing and astrology, which have
also emerged in beauty marketing. Young adults
also pride themselves on being very open-mind-
ed, and 53% of millennials describe themselves
as such.

The next step in colour influences
A number of recent product launches in global
beauty markets have used elements of spiritual

healing. In 2017, Nails Inc launched the Mindful-

MINTEL

ness Manicure range of products, which are infused
with gemstones. Brands can appeal to a millennial
audience with colour cosmetic launches which are
inspired by elements of spiritual healing such as
crystal therapy and colour therapy. While products
can take a packaging and branding approach, mil-

lennials are increasingly open to new ways to

R

destress and boost mood. Face makeup products
can explore balancing chakra claims as the third eye,
throat and crown chakras are located on the head.

The new shades of glow for the face

The contouring trend has given way to a focus on
highlighting the face; this offers a subtler and more
modern approach to facial definition. New colours

and holographic finishes are also popular in the

'BEAUTY TRENDS.

highlighter segment. Products such as the Wet n'
Wild Colour Icon Rainbow Highlighter are offer-
ing a fantasy-inspired colour palette to the face.
Primers are also moving into luminous and holo-
graphic tones, with lilac sheen and holographic
tones designed to brighten and enhance skin's tone.
Further exploration of colour trends in primer
launches will appeal to Chinese women in particu-
lar, where 56% wear primer for quick everyday
makeup.

ABOUT THE AUTHOR

Charlotte joined Mintel in 2013 as a UK Beau-
ty Analyst and now focuses on the Global Col-
our Cosmetics and Fragrance markets. Prior to
joining Mintel, Charlotte worked at a Beauty
PR agency before moving to publisher Bauer
Media to work on their women's magazine
portfolio. Charlotte is experienced in analysing
consumer behaviours and identifying trends,
and has a BA (Hons) in Public Relations &

Communications.

ABOUT MINTEL

Mintel inform 3,000 beauty and personal care
brands globally. Their global team of world-
class beauty analysts don't only predict what's
hot now but more importantly predict what's
coming next - so market leaders can influence
the beauty industry dynamics, create successful
products and stay one step ahead of their com-
petitors. For more information on Mintel,
please visit our website: www.mintel.com "
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&I Giizelik konusunda uzmanlasan vlogger'ar ve
moda bilinci yiksek tiketiciler 2017 yilinda, hologram
etkili aydinlaticilar, dinya disi dudak renkleri ve ilhamini
sihirden alan giizellk aralaryla, makyaja biraz daha
oyuncu ve kendine 6zgii bir yaklasim getiriyorlar.
Bu trendden faydalanmak isteyen markalar icin Mintel'in
onerileri soyle:

Isiltiya odaklanin:
Aydinlatma, yiiz cevresini belilemede konturlama gibi
daha air teknikleri geride birakiyor. Renkli kozmetik
markalar isiltyr artiran yeni Grinler  gelistimmeye
odaklanmal.

Masalsi etkileri kegfedin:
Sihir ve biyi etkili yeni renk ve efektler renkli
kozmetikler pazarinda yikselise gegiyor. Ambalgj ve
pazarlama malzemeleri de deniz kizi ya da tek boynuzlu
at gibi masal yaratiklarindan esinlenerek bu- trende
uyum saglayabilirler

Ozel efektlere gasterilen ilgi

Yeni renkli kozmetiklerin satin alnmasinda anahtar
rol oynayan unsurlardan biri renk ve ozel efektler
Mintel'in verilerine gore ABD'de timak cilasi/oje satin
alanlarin %25'i ozel efektli bir Griin tercih ederken
Ingiltere'de yiiz icin makyaj malzemesi satin alanlarin
% 58'i trciniin renginden ve renk tonundan etkileniyor.
Ustelik, dzellikle yagi daha geng olan kadinlar, daha
iddiali gortinimler denemeye hevesliler. 16-24 yas
arasi ltalyan makyaj Urlnd tiketicisinin %30'luk
bir orani parlak renkli veya iddiali gorinimler
denemekten kaginmiyor.

Millennial kusagi biiyii ve fantaziden
hoslaniyor

Geng nesiller makyaj stillerinde daha maceraci
davranabiliyor ve aligilmigin disinda renk ve efektleri
rahatlikla deneyebiliyorlar. Dolayisiyla sihirden ilham
alan bu trendin basini ceken grup Millenial kusag.

Bu kusak astroloji ve kristal tedavisi gibi alanlara da
ilgi duyuyor ve bu durum kendini giizellik pazarinda
gosteriyor. Geng yetiskinler ayrica acik fikirli olmanin
degerine inaniyor ve Millenial kusaginin %58'i
kendisini bu sekilde tanmlyor.

Renklerde bir sonraki adim

Kiiresel gizelik pazarlannda yakin - zamanda
gerceklestirilen bir dizi lansmanda spritiel tedavi
unsurlarindan faydalanild. Nails Inc. 2017 yilinda,
icine degerli taglar katilmis Mindfulness Manicure
drin gamini piyasaya gikardi. Markalar Millenial
tiketiciye hitap etmek icin renkli  kozmetik
lansmanlarinda kristal terapisi ya da renk terapisi
gibi sprittel tedavi unsurlarindan  esinlenebilirler.
Uriinler - markalagtima  ve  ambalaj  yaklagimi
alabilirken, Millennial tiketici stres atma ve ruh halini
iyilestirmenin yeni yontemlerine giderek daha fazla
ilgi gosteriyor. Uiincii géiz, tepe ve bofaz cakralan

kafa bolgesinde oldugundan yiiz makyaj! Urdinlerinde
carka dengeleyici dzellikler konusu ele alinabilir.
Yiizde yeni isiltilar

Konturlama trendi yerini yiiziin aydinlatilmasina
birakiyor; bu da yiz hatlarini belirlemede daha
modern ve goze batmayan bir yaklasim anlamina
geliyor. Aydinlatici segmentinde yeni renkler ve
hologram efektleri de populerlik kazaniyor. Wet n'
Wild Colour Icon Rainbow Highlighter gibi triinler
ylz igin fantezi esinli bir renk paleti sunuyorlar.
Makyaj alti Grtinler (primer) de cilde parlak ve
saglikli bir goriinim vermek Uzere tasarlanmig lila
isittili ve holografik tonlarla, aydinlik ve hologram
etkili renklere yoneliyor. Makyaj altr tirtinlerde renk
trendleri Gizerine daha fazla egilen markalar dzellikle
Ginli kadinlara cekici gelecektir, zira Cinli kadinlarin
% 56's1 ginlik siradan makyajlarinda da makyaj alti
rtn kullaniyorlar. ™
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"WINDOWSHOPPING

Gabrini Nude Matte Nailpolish 10/Kadioglu Kozmetik, Gabrini Nude Matte Nailpolish 01/Kadioglu Kozmetik, Catherine Arley Sunshine Bronzer/Alfar Kozmetik, Note Bronzing Powder 20/A4/tona Cosmetics, Gabrini
Pastel Pro Fashion Stardust Highlighter 320/Pinkar Kimya, Note BB Concealer 01/A4/tona Cosmetics, Note Designer Waterproof Mascara/Kadioglu Kozmetik, Topface HD High Definition Volume Mascara/Malva
BB Natural Colour Lip Corrector 02/A4ltona Cosmetics, Catherine Arley Eyeshine 10/4lfar Kozmetik, Catherine Kozmetik, Pineapple Shimmering Loose Eyeshadow 2/Monna Kimya, Planet Fontela Premium Amber Bliss/

Arley Eyeshine 102/4lfar Kozmetik, Colleen Nude Single Eyeshadow 103/Komet Kozmetik Fon Kozmetik, Pastel Pro Fashion Blush-On/Pinkar Kimya, Elite Lipstick 209/4/far Kozmetik, Catherine Arley

Silky Touch Lipstick 604/4lfar Kozmetik, Catherine Arley Dynamic Lipstick/Alfar Kozmetik
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Rejuvenating &
Skin Care Crear
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Fonex Argan Therapy Organic Organ Oil/Foneks Kozxmetik, FE In Style 104 Hair Brush/Atas Kozmetik,
Cosmed Bronzing Tan Oil SPF 50/Deren Kimya, Olive Meditrina Sun Lotion with Olive Oil SPF 50/4kdeniz
Dis Tic Gida San. Ltd. §ti.

Bio Balance Derma-Age Rejuvenating Skin Care Cream/Alpaya Dermaceuticals, Katran Damlasi Gil Sabunu/
Sabuncu & Sabuncu, Olive'n Body Peeling Soap/Sera Koxmetik, Rain Argan Peeling Care Soap/Sera Koxmetik,
Iva Natura Organic Make Up Cleansing Foam/Laber Kimya, Fresh White Sensitive Toothpaste/Yasarlar

Kozmetik, Olive'n Body Moistruzing Face Cream/Sera Kozmetik
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Otaci Arnica Krem/Kurtsan Ilaglar:, Otaci Aloe Vera Krem/Kurtsan [laglar:, Otaci Meyveli ElIma & Nane Yagh Rain Arcan Care Hand & Body Cream/Sera Kozmetik, Otaci Meyveli Vanilya & Hindistan Cevizi Kuru Saglar
Saclar icin Sampuan/Kurtsan Ilaglar:, Olive'n Body Hand Wash/Sera Kozmetik, Dalan d'Olive Zeytinyagli Sag icin Sampuan/Kurtsan Ilaglar:, Fonex Argan Therapy Ultimate Care Shampoo with Keratin/Foneks Kozmetik,
Bakim Kremi/Dalan Kimya, Fonex Emotions Ipek Proteini Sa¢ Kremi/Foneks Kozmetik Atelier Rebul Hair Repair Miracle Oil/Rebul Kozmetik

I all
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AUTUMN WINTER 2017/18 FASHION SHOWS HOSTED SOME IMPRESSIVE
MAKEUP SCENES WITH NEW AND MODERN VERSIONS OF FAMILIAR
CLASSIC LOOKS. GET READY TO TRAVEL IN DIFFERENT MOODS WITH
A FLAWLESS SKIN DOMINATED BY THE EYES AND THE LIPS.

THE TARGET ZONE

Statement lips get sophisticated and proud results
all the time. Shades of red and nude have been
here with us for a long time. In the cold season
we will be playing with bolder choices, neon pig-
ments, thick and creamy textures and two-color
theatrical experiments. You see, it will be even
harder to eat something with your lipstick on...
You can find the most ambitious interpretations of
this trend in Gucci, Balmain and Jason Wu.

Catherine Arley Matte Lipstick M08/4/far
Kozmetik, Golden Rose Lipstick 135/Erkul
Kozmetik, Flormar Tropical Plumping Lipgloss
01/Kosan Koxmetik
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NEW EDITION

Smokey eyes have been brought to a whole new
level in the rectangle of New York, Paris, Mi-
lan and London. While Saint Laurent black eye
shadow touches only the outskirts of the eyes, Ver-
sace opts for a graphic cat eye reminiscent of the
90s. And at Giorgio Armani, the brow bone was
smudged with a black smoke. So what can you do?
You can cast aside the shiny options of black and
anthracite and go for powdery, soft and matte tex-
tures.

Gabrini Liquid Eyeliner Waterproof Eyeliner
Black/ Kadioglu Kozmetik,Elite Smokey Eye
Pencil 301/4lfar Kozmetik, Colleen Eye
Shadow 9 Colors Night 04/Komet Kozmetik

I
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DON'T BE AFRAID OF
THE GOTHIC LOOK

AW 2017/18 catwalks interpreted the gothic look
as an aesthetic, not as a reflection. The scenes
from Philipp Plein and Valentino shows foreshad-
owed darker days to come. While black eye shad-
ows erase all other colors and settle in a wide area
from the eye lids to the temples, lips are not will-
ing to remain silent either. In a wide color spec-
trum from dark shades of red to sheer black we
opt for burgundy.

Pastel Day Long Lipcolor 09/Pinkar Kimya,
Golden Rose Terracotta Eyeshadow 102/Erkul
Kozmetik, Cathrine Arley Lipstick 681/4/far
Kozmetik

"TRENDING '
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GRAPHIC DESIGN

Get ready to shift your eyeliner. Normally drawn
along the lash line for a feminine look, the eyelin-
er goes up one level this season to be worn high
on the upper lid. A rectangle, a semi circle or a
straight line... Which one fits the shape of your
eyes? This striking detail doesn’t have to be black.
You can opt for a subtler and more refined color
such as cream or beige. The arrows of fashion
point at Moschino, Mugler and Chanel.

Flormar Style Matic Eyeliner S09/Kosan
Kozmetik, Pineapple Super Moon Dust Liquid
Eyeshadow 2/ Monna Kimya, Golden Rose
Eyeshadow Crayon 02/Erkul Kozmetik

THE REMAINS OF
THE DAY

We are heading for Rock'n Roll diaries. A flawless
yet almost nude skin, light eyebrows and lots and
lots of eyeliner and eye pencil strokes... The color
is always and only black. What else does a rock
star need? Chloé, Marni and Alexander Wang’s
ode to an imperfect beauty becomes a makeup
homework that is very easy to apply. Put on your
eyeliner and eye pencil and go to sleep. You will be
ready the next morning.

Golden Rose Glitter Eyeshadow Crayon 51/
Erkul Koxmetik, Gabrini The Color Max Kajal/
Kadioglu Kozmetik, Catherine Arley Mono
Shadow 503/4/far Kozmetik




MAXIMUM
MINIMALISIM

You 've needed to be tenacious and hit the 'zoom'
button a bunch of times to see any trace of make-
up for the last few seasons. This season is no dif-
ferent. Maisons like Dries Van Noten, Isabel Ma-
rant, Alexander McQueen and Céline seem to
vote for a clear and flawless skin, lips and eyes
flirting with earthy tones and no blush at all. The
message is clear and simple: Celebrate your nat-

ural beauty.

Note BB Cream Advanced Skin Corrector/
Altona Cosmetics, Colleen Nude Eye Shadow
12 Colors/Komet Kozmetik, Pastel Day Long
Lipcolor 20/Pinkar Kimya

A DIFFERENT CAT

Let’s begin with reminding that cat eye is a
makeup classic. However this season Mary
Katrantzou, Oscar de la Renta and Parabal Gu-
rung chose to play with colors to give this clas-
sic look a twist. But don't you ever mistake it with
a cute and girly style; with its exaggerated over-
sized tail, this cat will grab everybody’s attention.
Electric blue, pink or white... Which color will
you go for?

Gabrini Dipliner Black/Kadioglu Kozmetik,
Flormar Miracle Pen Slimtouch 006 Sapphire
Blue/Kosan Kozmetik, Catherine Arley Super
rich Color Eye Pencil Brown Sugar/A4lfar
Kozmetik

LIKE THEY WERE GONE

We are facing yet another 90s trend making a
comeback. After a few seasons dominated by
eyebrows we are now making them invisible.
Proenza Schouler’s monochrome look lightens
the color of the eyebrows a few tones to get the
desired effect. They had a softer and pastel atti-
tude at Mary Katrantzou and Altuzarra. If you
don't want to make a permanent color change you
can use a concealer, an eyebrow brush and a light
colored eye shadow to forget their existence for
a while.

Diana Monroe Nude Compact Powder 56/7
Renk Kozmetik, Topface Magic Touch Matte
Foundation 002 /Malva Kozmetik, Colleen
Excellent Coverage Matte Foundation/Komet
Kozmetik

GO FOR THE GLOW

We have all learned how important light and
shadow are in the game of makeup. Imbuing the
skin with light has been the primary aim of make-
up artists in AW 2017/18 fashion shows. While
Thakoon and Burberry highlighted the cheek-
bones, the bridge and the cupid’s bow, we saw
light capturing the whole face in others. To cre-
ate this look go for liquid or cream foundations
and put away your matte powders for a while.

Note Sunglow Foundation SPF 15/A4/tona
Cosmetics, Catherine Arley Day Light Liquid
Highlighter/Adlfar Kozmetik, Elite Blusher 19/
Alfar Kozmetik

"TRENDING '
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PUT YOUR
EYELASHES ON

Are you looking for an impressive beauty acces-
sory? Then get bolder, put your red lipstick back
into your makeup bag immediately and focus on
the eyes. You will be spending the winter making
eyes at everything but with the help of some false
eyelashes. Invoking the fashion icons of the 60s
and 70s, oversized, theatrical eyelashes show up
not only on the upper lids but on the lower lids
as well. The looks we saw at Marc Jacobs, Saint
Laurent and Lanvin shows were all about XXL

eyelashes and nude lips.

Catherine Arley Significant Volume Lashes
Mascara/Alfar Kozmetik, Pastel Dramatic Look
Mascara 5X Volume/Pinkar Kimya Gabrini
Volume Mascara/Kadioglu Kozmetik

TRIBAL TRIBUTE

Ethnic and authentic looks have always been a
catwalk classic but this winter tribal makeup gets
bolder, increases its coverage and transforms into
a mask. While the models at Maison Margiela
and Fenty x Puma by Rihanna sported extreme
face paint with splashes of neon hues, you can
simply focus on your eyelids or create an artwork
with the brightest tones of orange, blue, green
and petrol.

Cahterine Arley Eyeshine Mono Shadow
101/4lfar Kozmetik Golden Rose Dream Eyes
Eyeliner/Erkul Kozmetik Coleen Eye Shadow 3
colors 302/Komet Kozmetik
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FIXING THE

GAME

YOU KNOW YOU HAVE TO PROTECT YOUR SKIN BEFORE EXPOSING IT TO SUNLIGHT.
HOWEVER THE CHANCES ARE YOU EITHER FORGET OR YOU ARE TOO LAZY. WE HAVE
A FEW TIPS TO REMIND YOU TO KEEP YOUR GUARD AGAINST THE SUN.
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You are finally ready to meet the sun, get warm
and get a tan. You will supply your vitamin D need
from the best source. Do your plans include wrin-
kling, brown spots, skin damage, loss of elasticity
or sun burn? We don't think so. Please read care-
fully to get a healthy tan, get enough vitamin D
and store energy.

SPF 101

SPF stands for 'Sun Protection Factor'. A product
with higher SPF does not mean that it protects
you better, but it protects you for a longer time. In
other words, a 50 SPF product is not a better sun-
screen than a 30 SPF product. Also the differenc-
es in sun screening properties are very low: while a
50 SPF product blocks 98 percent of sunlight,a 15
SPF product blocks 93 percent. The FDA recom-
mends to apply sunscreen every two hours regard-
less of the fact that the product is water or sweat
proof. Sun rays are most damaging between 10 am
and 2 pm. And the amount of sunscreen to be ap-
plied varies from person to person, skin type to
skin type and how hot is the sun. Those with light-
er or more sensitive skins are more prone to the
damaging effects of the sun and therefore they are
recommended to directly apply a 50 SPF product
without taking any risks and take other necessary
precautions. Darker or wheat toned complexions
must opt for a lower SPF product thanks to the
high melanin content of their skins. On a yearly
average, applying a 30 SPF product daily will
probably suffice. But as the days begin to get
warmer, you can increase the dosage. SPF will not
screen the UVA rays that age your skin; it blocks
the UVB rays which cause sunburn. In order to
protect yourself from UVA rays you need to choose
a wide-spectrum product that blocks both UVA
and UVB rays.

UVA and UVB

Know your enemy and be prepared to combat the
two horsemen of the sun: UVA and UVB.

The UVA rays the ozone layer unfortunately can-
not filter anymore are quite cheeky. They tend to
turn up like the bad penny, they find a way to harm

your skin by reflecting from water or coming

through the window pane. And boy, are they
sneaky... You don't feel them touching your skin
just like you don't feel the rays of an x-ray ma-
chine. And it may not be that surprising to learn
that 98 percent of all the light coming from the
sun are UVA rays. UVAs penetrate the deepest
layers of your skin and accelerate aging. They are
the ultimate troublemaker: They damage your
skin’s cell structure paving the way for cancer.
They are responsible for “sun wrinkles”, fine lines
and loss of skin elasticity. Moreover, once the
damage is done, there is no returning back. With
its organic and inorganic filters and wide spec-
trum Cosmed’s SPF 50 Sun Essential may help
you protect your skin safely. A high-energy UV
ray, UVB intensifies in summer months and in ar-
eas close to the equator. UVB subdues the im-
mune system. Do your brown spots get larger and
darker in warm days? This is what UVB does. In
order to get a healthy, durable and spotless tan you

r .l
ON THE SPOT,

need to be on guard. If you get more brown spots,
try a color balancing serum such as Atelier Rebul
Skin Lightening Serum (and the good news is, it
contains SPF 30). Then how do you feel about an-
ti-ageing antioxidants? Do you eat your two por-
tions of purple berries every day and apply your
antioxidant night cream every night? After all
that effort, exposing your skin to antioxidant-kill-
ing UVB rays would be very unfortunate since an-
tioxidants prevent skin damage and they are the
building blocks of the skin’s defense mechanisms.
Targeting the outer layers of the skin, UVB rays
pave the way for harmful molecules to emerge.
Luckily you can feel these rays touching your skin.
They create a temporary problem and the skin
may return to normal afterwards. You can read
this as 'they cause serious sunburn and heat pros-
trations.' On the other hand UVB provides a slow
but durable tan. Pereja Sunmilk SPF 50 promises
a healthier sunbathing experience with UVA and
UVB filters.

88 DANISIKLI DGVUS 2%

Nihayet giinesle bulusup 1sinmaya ve bronzlasmaya ha-
zrsiniz. Ihtiyaciniz olan D Vitaminini en saglam kaynak-
tan alacaksiniz. Kingmak, kahverengi lekelerle tanig-
mak, deri hasar, elastikiyet kaybi ya da gines yanigi da
plantariniz dahilinde mi? Bizce de degil. Giinesle yakin-
lasmadan dnce ondan korunmaniz gerektigini biliyorsu-
nuz. Fakat cogu zaman unutuyor ya da Gseniyor olma
ihtimaliniz fazla. Saglikli bir sekilde bronzlasmak; D Vita-
minine doyup enerji depolamak icin dikkatle okuyunuz.
SPF 101

SPF; Sun Protection Factor, “Giines Koruma Faktori” an-
lamina geliyor. Ama liitfen GKF diye kisaltip kafalan daha
da karistirmayiniz. Zira bu konuda su yeterince bulanik.

Oncelikle, SPFin aslinda ne olup ne olmadigiyla bas-
layalim. SPF'in yiiksek bir rakam olmast onun daha iyi
degjil, sizi ginesten daha uzun stire korudugu anlami-
na geliyor. Yani 50 faktor stper, 30 faktor daha az stiper
diye bir durum yok. Hatta aradaki fark da cok acik degil:
SPF 50 gunes isinlarinin %98'ini bloke ederken, SPF 15
%93 i bloke ediyor. FDA da, isterse su ya da ter gegir-
meyen bir rtin olsun, giines koruyucunuzu her ki saat-
te bir yenilemenizi cneriyor. Ozellikle de sabah 10.00 ve
14,00 giines 1sinlarinin en giicli oldugu zamanlarda. Ha-
liyle uygulanacak trtin miktan kisiden kisiye; cilt tipine
ve glinesin Isisina gore degjisiyor. Beyaz ve hassas ten-
liler eger gunes gok sicaksa direkt olarak etkilenebiliyor

ve boyle durumlarda hig riske girmeden direkt 50 faktor-
[k kremler sirtilmesi ve diger nlemlerin alinmasi ne-
riliyor. Bugiday ya da daha koyu tenliler icinse ciltlerinde-
ki yiiksek melanin miktarindan dolay! biraz daha diisiik
SPF kullanmalan tavsiye ediliyor. Sizin muhtemelen, yil
ortalamasina vuruldugunda her giin en az 30 faktorlik
bir gines rint kullanmaniz kafi. Havalar 1simaya bas-
ladiginda dozu arttirabilirsiniz. SPF, cildi yaslandiran UVA
isinlarina karst bir kalkan olusturmuyor; muhattabr gi-
nes yaniklarina neden olan UVB isinlari ve onlart bloke
ediyor. UVA 1sinlarina maruz kalmamak icin genis spekt-
rumly; yani cidinizi hem UVA hem UVB isinlarina karsi
koruyan bir giines Uriinti kullanmaniz gerekiyor.

UVA ve UVB

Giinesin atllari; UVA ve UVB'ye karsi kilicinizi kusanin.
Tabii nce dismaniniz taniyarak ise baslayin.

0zon tabakasinin ne yazik ki stizemedii isinlar olan UVA,
oldukea arsizdir. Kapidan kovsaniz bacadan girer; cam-
dan ve sudan gecerek bir sekilde size temas eder, hem
de hic caktirmadan. Nasil rontgen gektirirken iginin deg-
digini hissetmiyorsunuz; UVA isininin da size deqdigi-
ni hissetmezsiniz. Yeryiiziindeki canlilara ulagan ultra-
viyole 1sinlarinin %981nin UVA olmasi sizi sagirtmasa
gerek. Bu 1gin cidinizin en derinine inen isindir ve deri-
yi erken yaslandinr. Kendisi belanin ta kendisidir: Deri-
nizin hiicre yapisini bozar, kansere zemin hazirlar. 'Gu-
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PHYSICAL AND CHEMICAL

Meet the physical (a.k.a 'inorganic or mineral')
and chemical (a.k.a 'organic or non-mineral’)
sunscreens. This is how you can differentiate
them: Remember the sun creams that leave a
white layer on your skin? These are the ones that
contain physical protective agents. Physical sun-
screens are not absorbed by the skin, they form a
protective layer to reflect or block sun rays in-
stead. Therefore they transform into a protective
shield as soon as you apply them. Their formulas
contain substances like zinc oxide or titanium di-
oxide. The best advantage of physical sunscreens
is that they have a wider spectrum. They protect
the skin both from UVA and UVB rays. Physical
sunscreens do not give way to free radicals. On
the other hand chemically formulated sun prod-

ucts have to be absorbed by the skin to do their
tricks: to absorb sunrays. Therefore thay must be

applied at least 30 minutes before exposing your-
self to sun. Their formulas generally include sub-
stances like avobenzone, octinoxate, oxybenzo-
ne, homosalate, helioplex, tinosorb and mexoryl.

ADDITIONAL SPFs

Makeup products with SPF, especially founda-
tion creams, face powder, BB or CC creams and
blushers may intrigue you to wonder if they
might provide enough protection. The answer is
no. But when applied over your sunscreen they
create an additional protective layer. The same
logic goes for applying sun cream over your SPF
day cream if you are going to be out in the sun
for a long time. Sun damage penetrates the deep-

<>

"SUN DAMAGE

er layers of the skin and cause photo-ageing
(wrinkles, age spots etc.) and there is no guaran-
tee that you will not develop skin cancer at the
end. Moreover previous sun damage makes the
skin more prone to sunburn since the skin be-
comes more sensitive to sun rays. Thus, more
SPF layers on your face means better protection.
If you want a healthy tan without hiding away
from the sun, try a product rich in cocoa oil and
vitamin E such as Bebak Cocoa Sun Cream SPF
2 over your sunscreen to get that sun kissed look.
Otact Sun Cream with Carrot and Cocoa Oil
may also give you a healthy tan thanks to its co-
coa and carrot rich content.

STRATEGIC MOVES
If the letters SPF are the first thing that comes

to your mind when you hear the word 'sun' then
you are lucky. If not, we are sorry but we have to
remind you that sun is the root cause of 80 per-
cent of wrinkles and dark spots and unfortunate-
ly the main reason behind skin cancer. According
to World Health Organization approximately
3.5 million people are diagnosed with non-mel-
anoma skin cancer and 132 thousand people
with melanoma every year. In other words, skin
cancer is one of the most common cancer types
in the world. In short, in order to get along with
the brightest of our friends, we need to be on in-
timate terms with SPF products. You may forget
to apply your sunscreen, that is understandable.
Try putting it beside your toothpaste at your
bathroom. Develop a habit of applying sunscreen
before leaving home every day around the year.

Having a healthy skin is as important as having
healthy teeth. However let us remind you that if
you don't apply your sunscreen right, all your ef-
forts to develop a habit will be futile. Recent
studies have shown that people generally use less
sun cream than they need. And the product they
use often fade away in two hours. In other words,
if you begin with a 80 SPF cream and apply half
of the amount you need, the protection factor
will drop somewhere between 25 and 15 in two
hours. So don't take risks and try to apply the
right amount: One teaspoon (5 ml) for your face
and one shot glass for your body (you will be
consuming quite a few bottles a year). If you stint
on this you may not get the protection you need.
Apply the product as a thin layer, then apply one
more layer and rub until your skin absorbs it.

K

r a
ON THE SPOT,

SPF INCH BY INCH

And please don’t overlook the risk of having a
neck that looks like a plucked chicken... Your
chin may provide a natural shade for the center
of your neck but it doesn’t help with the two
sides. Therefore when you forget to apply your
SPF cream the skin of the sides of your neck
might turn red, just like the neck of a plucked
chicken. Other important areas that might es-
cape your attention are the sides of your toes,
your hairline and your ears. According to der-
matologists the areas that are most prone to
getting dark spots are the forehead and the
ears. Please show more attention to those areas.
And after you take good care of all these, an
SPF lip balm will be waiting for you in your
purse.’

nes kinsigr' denen burusukluk, kingiklik, ince cizgiler
ve elastikiyet tahribinin sorumlusu da odur. Ustelik bir
kere hasar gordiintz mi geri doniisii yoktur. Cosmed
SPF 50 Sun Essential, organik ve inorganik filtreleri
ve genis spektrumuyla sizi givenli bir yoldan koruya-
bilir. UVB'nin siddeti yazin artar ve ekvatora yaklastik-
ca kuwetlenir. Derinin bagisiklik sistemini UVB zorlar.
Normalde kahverengi lekeleriniz var ve havalar isindi-
ginda daha da mi artip koyulagyor? Lekelerinizin ko-
yulasmasina sebep olan UVBTir. Saglikl, kalici ve le-
kesiz bir bronzluk icin ona kars! tetikte olmanizda fayda
var. Eger lekeleriniz artiyorsa, Atelier Rebul Skin Ligh-
tening Serum gibi, ciltteki renk esitsizliklerini dengele-

yecek bir serum kullanabilirsiniz. (Giizel haber: Bu trin
SPF 30 da igeriyor). Peki yaslanma karsiti antioksidan-
larla araniz iyi mi? Yoksa giinde iki porsiyon mor dutsu
yiyor, antioksidanli gece kreminizi stirtip mi uyuyorsu-
nuz? Boyle bir caba harcadiktan sonra, hiicre hasari-
ni onleyen ve ciltteki savunma mekanizmasinin temel
taslari olan antioksidanlarr yok eden UVB'ye maruz kal-
mak epey talihsiz. Derinin Ut tabakasini hedef alan bu
isin, zararli molekullerin ortaya salinmasina zemin ha-
2irliyor. Neyse ki teninize degdiginde onu hissedersiniz.
Gegici bir degisim yaratir ve deri sonradan dizelebilir
Bunu, “agir giines yaniklarindan ve giines carpmasin-
dan sorumludur” olarak okuyunuz. Fakat gec ama uzun

stireli bronzluk saglar. Pereja Sunmilk SPF 50, hemn UVA
hem UVB filtreleriyle daha saglikli bir gineslenme de-
neyimi vadediyor.

FIZIKSEL VE KIMYASAL

“Inorganik veya mineral giines koruyucu” olarak adlan-
dinlan fiziksel koruyucularla ve “organik veya mineral
olmayan giines koruyucu” olarak adlandinlan kimya-
sal icerikli koruyucularla sizi tanistiraim. Onlari su se-
kilde ayirt edebilirsiniz: Cildinize uyguladiginizda geride
beyaz bir tabaka birakan giines kremlerini hatirlayin...
Iste onlar fiziksel koruyucu iceren versiyonlar. Fiziksel
guines kremleri strilduklerinde genellikle deri tara-
findan absore edilmiyor ve olusturduklari ince bir ta-

bakayla ginesin I1sinlarini yansitarak veya bloke ede-
rek cildi koruyor. Dolayisiyla stiriildikleri andan itibaren
kalkan garevi gormeye basliyorlar. Formillerinde ¢in-
ko oksit ve titanyum dioksit gibi maddeler kullanibyor.
Fiziksel koruyucularin en iyi avantajl ise, daha genis
spektrumlu olmalari. Ginegin zararli ultraviyole Iginla-
ninin her ikisini birden, yani hem UVA hem de UVB isin-
lanini bloke ederek koruyuculuk sagliyorlar. Fiziksel ko-
ruyuculu giines kremleri serbest radikal olusumuna da
sebep olmuyor. Kimyasal ierikli gtines kremleri ise st-
rildikten sonra deri igine emiliyor ve etkisini bu sekil-
de gosterebiliyor. Cogu giines isinlarini absorbe ediyor.
Dolayisiyla onlan giinese ckmadan en az yarim saat

once stirtimeniz gerekiyor. Formiillerinde en cok, avo-
benzone, octinoxate, oxybenzone, homosalate, heliop-
lex, tinosorb mexoryl gibi maddeler kullaniliyor.

EK SPF'LER

SPF iceren makyaj driinleri; 6zellikle fondcten, pud-
ra, BB ya da CC krem, allik gibi ten drtinleri basta ol-
mak tizere, kafanizda “Tek basina yeterli mi?" sorusu-
nu yaratabilir. Cevabimiz, hayir. Fakat gines kreminizin
{izerine uyguladiginiz takdirde ise yarayan, ekstra ko-
ruyucu bir katman yaratiyorlar. Bu da herhangi bir te-
lasa neden olmuyor. Uzun siire disarida kalacagjiniz za-
man SPFli bir giindiiz kreminin Uzerine giines kremi
uygulamaniz da ayni mantik. Giines hasar derinleri-

ne inerek ciltte foto yaslanmaya (kingiklik, yaslilik le-
keleri vs.) neden oluyor. Ayrica cildinizi yakmanin uzun
vadede cilt kanserine yol agmayacaginin da garanti-
si yok. Hatta, cildinizin kisa vadede tekrar yanma ihti-
mali de artiyor ¢uinkii cilt énceden yandigini hatirlayip
gelecekteki gines hasarlarina kars! hassas hale geli-
yor. Dolayisiyla yiiziiniize ne kadar SPF kati cikarsaniz,
bu etkilere o kadar az maruz kaliyorsunuz. Eger gu-
nesten kagmadan saglkli bir sekilde bronzlagmak is-
tiyorsaniz, glines koruyucunuzun tizerine Bebak Cocoa
Sun Cream SPF 2 gibi bronzlasmaniza yardimel, kakao
ve E Vitamini 621t bir krem tercih edebilirsiniz. Yag for-
mundaki Otaci Sun Cream with Carrat and Cacoa Oil

ise havug ve kakao igerigiyle size ideal bronzlasma de-
neyimini yasatabilir

STRATEJIK HAMLELER

Glines, kingiklik ve siyah lekelerin %80'inin ardinda ve
ne yazik ki cilt kanserinin de bir numarali nedeni. Din-
ya Saglik Orgitiine gére her yil yaklasik 3,5 milyon ki-
siye melanom olmayan cilt kanseri; 132 bin kisiyeyse
melanom tanisi konuyor. Kisacasi parlak bir dostu-
nuzia iyi gecinmek icin SPF faktortyle siki fiki olma-
niz sart. Glnes kreminizi stirmeyi unutabilirsiniz, nor-
mal. Unutmamak icin, giines kreminizi banyoda, dis
macununuzun yanina koymay! deneyin. Evden ¢ikma-
dan dnce ve her mevsimde stimeyi rutin hale getirin.

Inanin cilt saglginiz en az dis saglginiz kadar miihim.
Fakat gtines kremini dogjru uygulamadiginizda, bu du-
zene girmis cabanin da bir anlami kalmiyor. Galisma-
lar, insanlarin glines kremini olmasi gerekenden daha
az siirdiklerini gosteriyor. Ustelik siirilen kremler de
iki saat sonra akip gitmeye baslyor. Riske girmemek
icin, gereken miktara uymay deneyin: Yuziiniiz icin bir
tatl kasigr (5 ml); viicudunuz icinse bir shot bardag
kadar Urtin uygulayin (yllda hirkac sise bitirmeniz ge-
rekiyor). Bu konuda cimrilik ederseniz SPF'in timiin-
den yararlanamazsiniz. Once ince bir tabaka halinde
stirtin, ardindan bir kat daha gecerek cildiniz emilene
kadar ovalayln.__"

Marko_Marcello

/ iStock Turkey
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THIS SUMMER, PEACHY TONES, BRONZE
COLORS AND CURLY STRANDS WILL
BRIGHTEN YOUR BEAUTY. NOW, YOUR
EYES, LIPS ARE CHEEK BONES ARE
READY FOR THE SHIMMERY TOUCHES.
AND YOUR HAIR IS WAITING TO TWIST
AROUND YOUR FINGERS.

Graphic eyeliner and a sensational updo will take your look to the next level.



Mermaid hair and bronzed cheekbones are the staple makeup

look of summer 2017.
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You can use red or brown toned eyeshadows to look like you

have been vacationing for the past three months.
-
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INDEX

A
ABN DIS TiC. PAZ KOZM.
VE TEKS.SAN.A.S.

0212 970 0660

ADA CIFTLIK GIDA URUNLERI AS.
www.adatepe.com

ADNAN AKAT KOZMETIK LTD STI.
www.aakozmetik.com

AGROSOL DIS TiC. LTD. STI.
www.agrasol.eu

AHENK KOZMETIK LTD STI.
www.sansiro.com.tr

AKATLAR KOZMETIK SAN.
DIS TiC. LTD. STi.
www.akatlarkozmetik.com.tr

AKDENIZ DIS TiC. GIDA
SAN. LTD. STI.

www.akdenizcompany.com
www.akdenizcosmetics.com

AKOS KOZMETIK LTD. STI.
www.akos.com.tr

AKSAKAL GUL YAGI UCUCULAR
TARIM URUNLERI SAN VE

TiC. LTD. STi.
www.aksakal32.com

AKSAN KOZMETIK LTD. STi.
www.aksankozmetik.com

AKSU VITAL A.S.
www.aksuvital.com.tr

AKTEN KOZMETIK SAN.PAZ.
LTD.STI.
www.aktenkozmetik.com.tr

ALAEDDIN SUNUCU
SABUN LTD.STI.
www.sunucusoap.com

ALMIRA KiL KOZMETIK iM.
PAZ.SAN.TIC.LTD.STI.
www.novakil.com
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ALAMO YAGMUR KOZMETIK LTD.STI.

www.alamokozmetik.com

ALCOR LTD.STI.
www.alcor.com.tr

ALFAR KOZMETIK A.S.
www.alfar.com.tr

ALPAYA DOGAL VE KOZMETIK
UR.SAN VE TiC A.S.
www.alpaya.com.tr

ALPEDA LTD. STI.
www.alpeda.com.tr

ALTONA COSMETICS INC.
www.notecosmetics.com

AMAC-NET BiL. VE ILETISIM
HiZ. SAN. VE TIC.LTD STi.
www.pharmaozon.com

ANA GIDA AS.
www.kirlangic.com

APS AMBALAJ KOZMETIK VE
TEMIZLIK UR.SAN. A.S.
www.apsambalaj.com

ARBA KIMYASAL TEMIZLIK VE
KOZMETIK LTD. STi.
www.arbatrade.com

ARl KIMYA LTD.STI.
www.ari-kimya.com

ARICILAR LTD. STi.
www.aricilar.com.tr

ARIKAN PLASTIK LTD.STI.
www.sweetbaby.com.tr

ARIAN KIMYA TiC.SAN.A.S.
www.ariankimya.com.tr

ARON KOZMETIK LTD. STI.
www.aronkozmetik.com.tr

ARSAN KIMYA A.S.
www.arsankimya.com

AS ILAC SAN.LTD. STI.
www.asilac.com

ASLANBABA LTD. STi.
www.asbaba.com

ASTEL KAGIT(;ILIK. AS.
www.canbebe.com.tr

ASYA PAMUK LTD.STI.
www.luxpamuk.com.tr

ATAC KOZMETIK A.S.
www.ataccosmetics.com

ATAK FARMA KOZMETIK A.S.
www.atakfarma.com

ATAK KOZMETIKLTD. STi.
0212 441 5631

ATAS TUKETIM MALLARI LTD. STI.

www.atasgroup.com

ATOMIZER KOZMETIK A.S.
www.atomizer.com.tr

AYCAN KOZMETIK
www.aycankozmetik.com.tr

AYKIM TEMiZLiK LTD. STI.
www.tex.com.tr

AYTAS TARIM URUNLERI
www.aytash.com

AZMUSEBAT CELIK SANAYI VE
TICARET A.S.
www.azmusebat.com.tr

B

BAGDATLI ITHALAT
PAZARLAMA A.S.
www.bahdatlias.com

BASAK INTERNATIONAL
MARKETING LTD. STi.
www.basakmarketing.com

BATI KOZMETIK SAN. A.S.
www.batikozmetik.com

BANAT FIRCA A.S.
www.banat.com

BESMA KOZMETIK LTD.STI.
www.besma.com.tr

BERAY KOZMETIK SAN.
VE TIC.LTD.STI.
www.beraykozmetik.com

BESYILDIZ TELEKOMUNIKASYON
LTD. STi.
www.depistar.com

BEYAZ KOZMETIK LTD.STI.
www.beyazcosmetic.com

BFF KOZMETIK A.S.
www.beautyff.com

BIOLANDES GUL SANAYI A.S.
www.biolandes.com

BISAR COSMETIC
www.bisarcosmetic.com

BILAL SABUNCU YAG
VE SABUN SAN. LTD.§Ti.
www.bilalsoaps.com.tr

BILESIM KIMYA TEM.UR.LTD.STI.
www.bilesimkimya.com

BIOCURA KOZMETIK LTD. STI.
www.biocura.eu

BiTKi DERMAN KOZ.LTD.STI.
www.bitkiderman.com

BRN KOZMETIK SAGLIK GIDA
TRZ.TIC.LTD.STI.
www.argansatis.com

BURDA BEBEK ANNE A.S.
www.babywee.com

BUR-IS PAZ. TEM. LTD.STI.
www.bur-is.com

BUHARA ESANS iC VE DIS TICARET
www.buharaesans.com.tr

c/¢c .
CAG KOZMETIK
www.kuafprofessional.com

CIMEN KOZMETIK SAN VE TIiC.A.S.

www.cimenkozmetik.com

CAGDAS ECZACILAR
LABORATUVARI SAN. VE TiC. A.S.
www.cagdasecza.com.tr

C.R.E.A KOZMETIK COZUMLERI
SAN. Ve TiC. LTD.STi.
www.creakozmetik.com

CMC CONSUMER MED.CARE LTD. STi.

www.cmc-group.de

D
DALAN KiMYA END. A.S.
www.dalan.com.tr

DELTA DIS.TIC.A.S.
www.deltatradetr.com

DEPAR KOZMETIK GIDA LTD.STi.
www.deparkozmetik.com

DEREN KiMYA A.S.
www.cosmed.com.tr

DIFAS FIRCA VE PLASTIK SAN.VE TIC.A.S
www.difas.com.tr

DOGACI DOGAL KOZMETIK
GIDA SAN VE TiC. LTD. STI.
www.dogaci.com.tr

DOGATEK KOZMETIK
www.dogatek.com.tr

DUAL KIMYA SAN VE TiC. LTD. STi.

www.dualkimya.com

DUNYA GIDA TICARET VE SAN A.S.
www.belindagroup.com

E
ECZACIBASI HIJYEN URUNLERI
SAN. VE TIC.A.S.
www.eczacibasihijyen.com.tr

EEOSE LABORATUVARLARI
KOZM. LTD.STi.
www.eeose.com

EFE KOZMETIK
www.efekozmetik.com

EJDER KIMYA DANISMANLIK
SAN. VE TiC. LTD. STi.
www.ejderkimya.com

EKOKIMYA KIMYEVi UR.
SAN.TIC.LTD.STI.
www.ekokimya.net

EKSIMET LTD. STI.
www.eximet.biz

ELA KOZMETIK LTD.STI.
www.elacosmetics.com

ELIF KOZMETIK LTD.STI.
www.elifcosmetics.com

ELMADAG KIMYA LTD.STI.
www.elmadagkimya.com.tr

ELOPAR A.S.
www.elopar.com.tr

ELSO FRAGRANCES
www.elsokimya.com

ERQETiN GULYAGI A.S.
www.ercetin.com

ERDOGMUS PARFUM SANAYi
www.erdogmusparfum.com

ERKUL KOZMETIK A.S.
www.goldenrose.com.tr

ER-MAN KOZMETIK
PLASTIK LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com




INDEX

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EVYAP SABUN, YAG,

GLISERIN SAN. VE TiC. AS.

www.evyap.com.tr

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

F
FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FONEKS KOZMETIK
www.fonex.com.tr

FROMA KIMYA GIDA
VE AMB. LTD.
www.fromakimya.com
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FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

G

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK A.S.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com

GiZ COSMETICS LTD.STI.
www.gizcosmetics.com.tr

GOLD KiMYA URNLERI UR.
VE PAZ. A.S.
www.goldkimya.com

GULF TEMIZLIK A.S.
www.newcity.com.tr

GUL KOZMETIK LTD.STI.
www.gul.com.tr

GULEC KIMYA TEMIZLIK LTD.STI.

www.guleckimya.com.tr

GULER ELEKTRONIK
KOZMETIK A.S.
www.gulerelektronik.com

GULER KIMYA LTD. STi.
www.gulerchemical.com

GULSAH URETIM PAZARLAMA TiC.

www.gulsah.com.tr

GULTEKS DIS TICARET LTD. STi.

www.verdaa.com
www.gulteks.com.tr

GUNO PAZ. REK. TUR. SAN VE
TiC. AS.
www.guno.com.tr

GURKAN ROSEOIL INC.
www.gulsha.com.tr

H

HAIRTON A.S.
www.joykoz.com
www.hairton.com

HAYAT KIMYA SAN A.S.
www.hayat.com.tr

HAYAT LABORATUARI
KOZMETIK LTD.STI.
www.hayatlab.com.tr

HOBI KOZMETIK A.S.
www.hobikozmetik.com

HS SABUN KOZMETIK LTD.STI.

www.hskozmetik.com

HUNCA COSMETICS A.S.
www.hunca.com

HUMA KOZMETIK LTD.STI.
www.humakozmetik.com

IDA KIMYEVI VE SIHHI
MAD. LTD. STI.
www.idaltd.com
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IFFCO KISISEL BAKIM
URUNLERI
www.iffco.com

INNOVA COSMETICS
www.innovacosmetics.com

ISIK TERAPI
www.isikterapi.com
www.organicum.com

IPEK IDROFIL PAMUK A.S.
www.ipekpamuk.com.tr

J

JCR KOZMETIK PERAKENDE
MAGZACILIK TiC. AS.
www.atelierrebul.com
www.rebul.com

JUVENTA KOZ.UR.LTD.STI.
www.juventa.com.t

K
KADIOGLU KOZMETIK A.S.
www.gabrini.com

KAIZER AMBALAJ LTD. STI.
www.kaizer.com.tr

KALE KIMYA A.S.
www.kalekimya.com.tr

KALI KIMYA A.S.
www.kali.com.tr

KAMELYA KOZMETIK LTD. STi.
www.kamelyacosmetics.com

KARADENIZ KOZ.SAN.INS.
VE TiC. LTD. STI.
www.karadenizkozmetik.com

KARDESLER GIDA VE TEMIZLIK A.S.

www.javel.com.tr

KARDESLER UCAN
YAGLAR SANAYi A.S.
www.freshnsoft.com

KAYLA KOZMETIK
www.kayla.com.tr

KAZANCI CEVRE TEK.
BIYOTEK.MUH.LTD.STI.
www.kazancionline.com

KESENLER KOZMETIK A.S.
www.kesenlerkozmetik.net

KIRMIZIGUL KOZMETIK LTD.STI.

www.kirmizigulgroup.com

KOMET KOZMETIK LTD .STi.
www.kometkozmetik.com.tr

KONT KOZMETIK LTD. STi.
www.kontcosmetic.com

KOPAS KOZMETIK A.S.
www.kopas.com.tr

KORUMA TEMIZLIK A.S.
www.koruma.com

KOZ-AK KOZMETIK LTD. STI.
www.kozakkozmetik.com

KOSAN KOZMETIK PAZARLAMA
VE TICARET A.S.
www.flormar.com

KOZAS KOZMETIK A.S.
www.kontes.com.tr

KOZMO ARTI KIMYA
KOZMETIK LTD.STI.
www.kozmoarti.com

KOZMO KIMYA LTD.STI.
www.kozmokimya.com

KOZMOPLUS KOZMETIK
www.cosmoplus.com.tr

KURTSAN iLACLARI A.S.
www.kurtsan.com

L
LABER KIMYAAR-GE SAN.TIC.
www.laberkimya.com

LACIVERT LOJISTIK
www.lacivertlojistik.com

LEVANTEN EV TEKSTILI LTD. STi.

www.machrique.com

LIDER KOZMETIKLTD.STI.
www.liderkozmetik.com

LILA KOZMETIK LTD.STI.
www.lilafix.com

LM KOZMETIK LTD.STI.
www.Imcosmetics.com

LTS LOTUS KOZMETIK
LTD.STI.
www.ltscosmetics.com

LUX GROUP KOZ LTD.STI.
www.luxgroup.com.tr

M
MAKYAJ KOZMETIK LTD.STI.
www.makyajkozmetik.com.tr

MARKA KOZMETIK LTD.STI.
www.purixima.com

MAR-KOZ-SAN KOZ.LTD.STI.
www.fumekozmetik.com

MATSAN iC VE DIS
TICARET ILAC SAN. A.S.
www.matsanas.com

MATSAN GROUP (PHARMACEL
AEROSOL LTD.STI.)
www.matsangroup.com

MAYAN LTD.STI.
www.mayan.com.tr

MERKER KOZMETIK LTD.
www.merkerkozmetik.com.tr

MERT-KOZ LTD.STI.
www.mert-koz.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK (MG
INTERNATIONAL FRAGRANCE
COMPANY)

www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NITA KOZMETIK A.S.
www.missnita.com

MOHEN KIMYEVIi MADDELER A.S.
www.mohen.com.tr

MONNA COSMETICS
www.mohna.com.tr

MORS KOZMETIK
www.morscosmetics.com
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MOTIVA DIS TiC. LTD. STi.
0216 348 1033

N

NATUREL KOZMETIK LTD. STi.

www.pronwer.com

NETPAK ELEKT.PLASTIK
KOZMETIK LTD. STi.
www.net-pak.net

NEVA KOZMETIK LTD. STI.
www.nevakozmetik.com.tr

NUCOS KOZMETIK LTD. STI.
www.nucoscosmetics.com

NURAL DIS TICARET LTD. STi.

www.nural.biz

NURLIFE KOZMETIK LTD. STi.
www.nurlife.com
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ODAK KOZMETIK A.S.
www.odakcosmetics.com

OKYANUS KiMYA LTD. STI.
www.okyanuskimya.com.tr

OLIVOS PAZARLAMA LTD. STi.

www.olivos.com.tr

ORJIN HIJYEN
VE SAGLIK LTD. STIi.
www.orjinhijyen.com.tr

ORKIDE KOZMETIK A.S.
www.orkidecosmetics.com

OZDEN KiMYA VE PLASTIK
LTD.STI.
www.ozdengroup.com

OZTURK ILAC A.S.
www.ozturk.com.tr

OZUN KOZMETIK LTD. STI.
www.ozunkozmetik.co

P
PAMIR KOZMETIK LTD.STI.
www.mysticalparfum.co
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PARKIM GROUP (FRAGRANCE, PACKA-

GING & RAW MATERIAL SOLUTIONS)
www.parkimpackaging.com

PEREJA COSMETICS
www.pereja.com.tr

PINKAR KIMYA A.S.
www.pinkar.com

PINKIM KOZMETIK A.S.
www.pinkim.com

PRIMO KIMYA A.S.
www.primo.com.tr

PROMAKS KiMYA
LTD. STi.
www.promaks.net

PROMART PROMOSYON LTD. STi.
www.prom-art.com

R
RAEN KiSISEL BAKIM URUNLERI
LTD. STI.

www.raen.com.tr

REBUL KOZMETIK A.S.
www.rebul.com

RENKSAN PLASTIK SUNGAR
SAN.VE TiC. LTD. STI.
www.renksan.com.tr

ROSENSE COSMETICS
www.rosense.com

S/$ .
S.P.A.KOZMETIK A.S.
www.spakozmetik.com

SAPRO TEMIZLIKURUNLERI A.S.
www.sapro.com.tr

SARUHAN KIMYA A.S.
www.saruhan.com.tr

SCK ZETA COSMETICS
www.zetacompany.com

SEBA KIMYA A.S.
www.sebakimya.com

SEBAT KIMYA A.S.
www.fomy.com.tr

SELARDIS DOGAL KOZMETIK
www.selardis.com

SELESTA KOZMETIKLTD. STi.
www.selesta.com.tr

SELUZ FRAGRANCE
COMPANY
www.seluz.com

SENTEZ KOZMETIK &
KIMYA LTD. STi.
www.ellino.com.tr

SES KIMYA A.S.
www.seskimya.com.tr

SEVIMLER GIDA KOZLTD.STI.
www.sevimlerkozmetik.com

SEVINCLER SAGLIK URUNLERI A.S.

www.sevincler.com.tr

SOLARES LTD. STi.
www.solares.com.tr

SORA KOZMETIK SAN TiC. A.S.
www.soracosmetics.com

BEBAK KOZMETIK
LABORATUVARLARI A.S.
www.soracosmetics.com

SPC KOZMETIK LTD. STi.
www.spckozmetik.com

SUDESAN DETERGENTS
& COSMETICS
www.sudesan.com

SENYUVA FIRCA LTD. STi.
www.nivabrush.com

T
TAHA KIMYA VE KOZMETIK
LTD. STI

www.biiwipes.com

TALIANI LTD. STI.
www.taliani.com.tr

TANACAN A.S.
www.tanacan.com

TAN-ALIZE KOZMETIK A.S.
www.farmasi.com.tr

TANAY TURIZM OTELCILIK LTD. STi.

www.tanay.net

TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD. STi.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
www.tarsan.com.tr

TAT KIMYA SABUN A.S.
www.tatkimya.com

TEMKO COSMETICS
www.temko.net

TiM KOZMETIK SABUN OTEL
MALZ. LTD. STi.
www.timkozmetik.com

TIBET iTH. IHR. & KOZMETIK
SAN. A.S
www.tibet.com.tr

TIMPA HiJ. MAD. LTD. STi.
www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD. STi.
www.titiz.com.tr

TOPAZ DIS TICARET A.S.
www.topaztr.com

TREDA HIZLI TUKETIM
UR. LTD. STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
www.henkel.com.tr

TURKLAB TIBBI MALZEMELER A.S.

www.turklab.com.tr

TURKUAZ LTD. STi.
0212 465 778

TURKUAZ MEDIKAL KOZMETIK LTD. STi.
www.turkuazsaglik.com.tr

TUTKU LTD. STi.
www.lapitak.com

u/0
UFT TEKSTIL GIDA LTD. STi.
www.ufttekstil.com.tr

UKIP KOZMETIK LTD. STi.
www.ukipcosmetic.com

ULUSOQY ILAC VE KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.KOLL. STi.
www.lanahygiene.com

UNICARE (ROZA) LTD. §Ti.
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.
www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD. STi.
www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK LTD. STi.
www.uzmancosmetic.com

UNVER HIRDAVAT LTD. STI.
www.unver.com.tr

v
VENTEKS DIS TiC. LTD. STI.
www.venteks.com.tr

VENUS FIRCA URUNLERI LTD. STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr

VERA KOZMETIK LTD. STi.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

VI-VET KOZMETIK
SAN.TIC. AS.
www.vivetkozmetik.com

VK KIMYA KOZMETIK
LTD. STi.
www.vk-cosmetics.com

Y
YALINKAYA KUAFOR
MALZEMELERI LTD. STI.
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STi.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YENSA DOGAL KOZMETIK URUNLERI
SANAYI VE TIC. LTD. STi
www.morethansoap.com

YESIL ILGAZ KOZMETIK
KIMYA LTD. STi.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK
LTD.STI.
www.yesilgun.com.tr

YILDIZ KOZMETIK LTD.STI.
www.siorecosmetics.com

z
ZEYTINDALI GIDA LTD. STI.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK
LTD.STI.
www.zigavus.com

ZMHD KIiMYA
www.flavia.com.tr

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD. STi.
www.zeytinvs.com

7K DAGITIM MURAT TASTAN
www.spumy.com.tr




Turkish Cosmetics proper noun ¢ 1° A national unit
that aims to bring contribution to the economy and exports by
bringing Turkish cosmetic porductsinaccordancewithworldwide
brands. 0 2° A marketing expansion and developmental
entity that accelerates exports of the Turkish Cosmetics sector
through promotional strategy and private activities. 0 3° A
body of people with the principle of improving the public
perception of Turkish Cosmetics. O 4° A public body with aims to
increase contribution and awareness at home and abroad. O 5°
An industrial promotional group supporting branding activities
in the cosmetics sector through global marketing channels.

O http://www.immib.org.tr

Board Members

Ersin Tari O Gold Kimya Uriinleri Ur. ve Paz. 4.5, 0, Aysu Dalan Benlioglu ¢ Dalan Kimya Endiistrisi A.S., Pervin Ejder O Ejder Kimya Danssmanhik Sanayi Ve Ticaret
Lz, §ti., Bullent Konca O Giiliek Kimya ve Uganyaglar Sanayi ve Ticaret A.5., Ugur Adiyaman O Erkul Kozxmetik San. ve Tic. A.5, Faruk Yildiz O Tiet Ithalat Ihracat ve
Kozmeti Sanayi A.§., Hakan Giindiiz O Eczacibas: Hijyen Uriinleri San ve Tic. A.§., Oguzhan Aslan Evyap Sabun, Yag, Gliserin San. ve Tic. A.§.
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Experience the Quality and Originality of Turkish Cosmetics Brands.
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Discover Cosmetics
the pOtEntial. www.lurkishcosmelics.org



